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PLANOLY started as the first
visual planner for Instagram

and has grown into the industry-
leading social marketing platform
trusted by over 5 million users

to visually plan, schedule, and
measure performance across
Instagram, Facebook, Twitter

and Pinterest.

Spark let's you create graphics,
collages, flyers, videos and
animations that look professional
in just a few taps. Choose from a
vast library of professionally
designed templates and assets to
create social media graphics, stories,
posters, logos, and more. Find
on-trend and seasonal images,
icons, and backgrounds to
promote your business — and
feel like you've got the help of a
trusted designer in your corner.
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We know that you're busy, don't always have much
time, or a large team of designers behind you—that'’s
why Spark and PLANOLY teamed up to bring you a
seamless creation workflow from beginning to end.
Posting content lets you share your story with the
world. When created and planned with intention,

it also gives your audience the gifts of inspiration,
education, and connection.
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In this Spark + PLANOLY Real Estate
Marketing Guide you'll find:

Map it out 4
® Who are you trying to reach?

® Map out your weekly content 8
Design

® Spark your designs

Planning 12/

® Planning your feed

® Writing captions ]5
Scheduling

® Scheduling your posts 1
Engagement 7

® Engaging with your audience

® Measuring success 1 9
Keep it up

® \Workflow worksheet
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Who are you .,
trying to reach?

Who are you trying to reach on Instagram for your
business? Identifying your target audience is the first
step toward Instagram marketing success. You can start
identifying your target audience by asking yourself the
following questions about your future customers:

s in home s

i interest
at are their "
‘:::vices meet them ther

g

xvhere do your customers live?
re they local, national, or global?

/1] Map it out
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Map Out Your

A
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Weekly Content!

Consistently creating content is a challenge.

Coming up with weekly content buckets or
“themes” can help simplify what you create
for your Instagram. Weekly content buckets
can include things like photos of beautiful
homes, testimonials from happy clients, or
real estate industry-related tips.

We've put together an example of a mapped out week, with some
examples of how you can organize your posts, oversee engage-
ment, and some template examples. Simply duplicate this for for
each week, update your content, and you've got a nice schedule
going. Batch create 5-6 posts and share those templates with your
team so they can keep on schedule too.

We've put together a

few options for content
buckets for you to choose
from on the following
pages. Choose a content
bucket that best serves
your business. Every
week, go down the list
and create the content.

onday esday ednesday ursday riday aturday unday
Mond Tuesd Wednesd Thursd Frid Saturd Sund
Remix this Remix this Remix this Remix this Remix this -Update
template template take today to template template template templates
T respond to m / ﬂue/Vz’Z v Jé:&:&:
3 comments g2 ; ghbor™”
i /WM - Hashtag
A\ A e
; research
Angela Nash Real Estate 6
Now Showing 6,\\;\5\'6 LT H07s |
Homes A
® e
-
. 2 ot
o 0o° N o
oC o \(\QQ* \oo‘
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https://spark.adobe.com/post/f009b9be-0ec0-4a48-9568-3d7aef0e48b7
https://spark.adobe.com/post/f009b9be-0ec0-4a48-9568-3d7aef0e48b7
https://spark.adobe.com/post/6f2b5657-1c49-43c0-8ca1-2ad24538f59b
https://spark.adobe.com/post/6f2b5657-1c49-43c0-8ca1-2ad24538f59b
https://spark.adobe.com/post/5cd188fc-f04f-4ba8-9802-34dad445d1fd
https://spark.adobe.com/post/5cd188fc-f04f-4ba8-9802-34dad445d1fd
https://spark.adobe.com/post/5c280735-b8a5-475a-a0fa-37eae3d77381
https://spark.adobe.com/post/5c280735-b8a5-475a-a0fa-37eae3d77381
https://spark.adobe.com/post/ab18f396-af80-46a2-a38b-53fbf770719f
https://spark.adobe.com/post/ab18f396-af80-46a2-a38b-53fbf770719f

X

+ Real Estate Agents—Attract the local home buyer

Content Bucket Option 1 Content Bucket Option 2

® Photos of local homes that represent the ® Ask Me Anything series to answer pressing
local area questions

® Highlight neighborhood businesses, ® Trending memes, videos, or holday-themed
like restaurants or shops posts to showcase your personality

® Photos of first-time owners or client testi- ® “Just Listed” posts to attract potential buyers
monials ® Photos of first-time owners or

® Videos/Reels showcasing current listings client testimonials
& open houses °

Highlight neighborhood business,
® A little about you, their agent! Real estate like restaurants or shops
is @ personal business so make time to
connect & build trust with buyers

©

READY
TO BUY

LANDING YOUR

AMAZING HOUSES FOR
AFFORDABLE PRICES

FIRST LISTING

GO LIVE STREAM
THE EVENT

Remix this template Remix this template

Remix this template

LISTING

TEMPLATES

FOR SOCIAL MEDIA

KELLER REALTY

Remix this template Remix this template



https://spark.adobe.com/post/020e227c-ac19-4a20-8740-f869f37c9be0
https://spark.adobe.com/post/e2ca5385-7aea-4491-87a0-308453b61c20
https://spark.adobe.com/post/ba3b835a-3c0c-4a66-a738-fd5f7c5214d4
https://spark.adobe.com/post/79a0c379-c0da-41b0-bc6b-be12711681c7
https://spark.adobe.com/post/78e5e0e6-0b8b-4c93-9a72-f6f14817da9d

Real Estate Agents—Attract the local home seller

® Photos of recently sold homes

® Stats about the housing market or your
recent sales

® Home renovation photos and tips

® Behind-the-scenes content about the
home selling process

® A little about you, their agent! Real estate
is @ personal business so make time to
connect & build trust with buyers

IR RIS ]2
SCRIPTS
EVERY

AGENTw
NEEDS =

~ W

& wht they=
work so well

Remix this template

SELLLING? | EemaIL: SPARK144@SMAIL.COM

Remix this template

Tips on how to get ready to sell your home

and move
Client testimonials from recent sales

Photos of recently sold properties with
sales stats

Call for referrals (maybe even monthly
giveaways for referrals)

A little about you, their agent! Real estate
is a personal business so make time to

connect & build trust with buyers

For Sale!

A Bedroom, 2 bath, outdoor pool - 123 Spark Drive, NY

Remix this template

Weleome to the
»

JOIN OUR NEIGHBOR GROUP FOR LOCAL INFO AND UPDATES!
NEIGHBORHOOD WATCH

Remix this template

Remix this template

/1] Map it out
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https://spark.adobe.com/post/422b3970-927b-4cf4-9e79-982ad232168a
https://spark.adobe.com/post/5a212d58-41ab-4b06-b551-0fc3226f74f1
https://spark.adobe.com/post/dec9c3b1-8222-4809-a80b-71751f5e2480
https://spark.adobe.com/post/9dd3c726-9c9a-48f2-91f1-0a2964a045a8
https://spark.adobe.com/post/0df874a1-d5ec-4d90-9599-65ff97c38fd7

Spark

Your Designs ¥

¥4

You've done the planning, now it's time to create!

But where to start and how to do it quickly?

Spark can help!

Work Faster with Templates

First off, did you know that Spark has thousands of templates to chose from? It's a
great creative jumping off point. From there you can quickly add your logo, colors,
images, change the text, and more. Check out the range of templates here.

REAL ESTATE
INVESTING
& WEALTH

STRATEGIES

For Young Entrepreneurs

SEP 07 - 2 PM

Guest Speakers

THELMA MORRISSON - SUSAN MORMAN - AL FINLEY

Remix this template

,,:/ = — Remix this template

Remix this template

g

You made something rad.

So make it into a template!

A simple visual theme
(cohesive color is key!) can
take you a long way. Swap
out colors for seasonality, or
change the text (your weekly
testimonial from a customer,
perhaps) but keep the bones
of that awesome design

and save tones of time by
reusing it. Rinse and repeat
around hashtags or topics
that engage! #TipTuesday or a
monthly calendar.

L

/1] Design
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https://spark.adobe.com/post/6300b4cc-4860-4516-85bc-0c044ae4be9e
https://spark.adobe.com/post/e8f5ec02-2b31-4450-b400-c69736b4470f
https://spark.adobe.com/post/8266d81a-a974-4f56-84ba-76ebfade49fd
https://spark.adobe.com/sp

Now, you have something created but you have more
than one space to post it to. With the click of a button you
can resize your design to fit a Facebook or Instagram post,
Instagram stories, a digital or printable flyer, Pinterest—
you got it. Save. So. Much. Time!

Resize and Run with It!

PRO TIP:
Group all aspects of
your design together

when resizing! Makes

for easy scaling.

TWIN CITY AREA | 4 Beds * 4 Baths « 1773 sqft

SATURDAY 1-3 PM
Contact Angela Garcia for more information.

Facebook

TWIN CITY AREA | 4 Beds * 4 Baths » 1773 sqft

SATURDAY 1-3 PM

Contact Angela Garcia for more information.

IG stories

Once you set up your brand with its unique lo-
gos, colors, and fonts, Adobe Spark hooks you
up with customizable templates and the abili-
ty to “brandify” any piece of content in a single
tap. Just click the “brandify” button and viola

S oo your brand assets are appliesd to the design!

No more hefty, hard-to-follow brand guideline

Pinterest documents that are separate from the content
creation tool. Just set up your brand once to
save time later.

TWIN CITY AREA | 4 Beds * 4 Baths * 1773 sqft

Remix this template

IG Post



https://spark.adobe.com/post/de74ec4c-601e-423f-8493-826925759ba7

“* Team Consistency

Unlock the full creative power of your team by
sharing your templates, ensuring consistency
across the content everyone on your team
creates. Standardizing your content creation
process across your team has never been easier.

THIS COULD
BE YOUR

NEW HOME!

512 SPARK STREET, CA
CALL: 555-444-7T77
EMAIL: S14@SMAIL.COM

3 EN-SUITE BEDROOMS

Remix this template

&

THIS COULD
BE YOUR

NEW HOME!

415 Hill Street
CALL: 555-444-777
EMAIL: S14@SMAIL.COM

4 bedroom, 3 bath

Create a template that is easy to
remix and share!

Share the template with coworkers
so they can easily swap out content.

\QRA No,

& You've got more than one brand? Of course you do! You may have
a product brand and a thought-leader brand, your personal brand
and your yoga studio brand. Manage and create both seamlessly
with Spark. Check out Multi Brands here.

L Search over 20,000 Spark templates.

Tristan's Home

S el A

Big Surf

Big Surf Maple Club

A

OUTLANDER

MAPLE CLUB

[ Social media tips

Outlander Gear



https://blog.adobe.com/en/publish/2020/02/06/new-create-and-manage-multiple-brands.html#gs.dppusr
https://spark.adobe.com/post/7bd393b9-bf37-4051-a3a5-7eaad5f966cf

Inspire Community

. ____________________________________________________________________________|
Connect with your following by posting weekly,
thoughtful engaging questions, and respond to
their answers. Taylor the questions to relate to real
estate in some way.

)

Embrace the microform video. It's usually
less than 15 seconds, and focuses on a
single thought, idea, or call to action. You
don't need to make a short movie — just
adding a little movement to text can stop
the scroll in it's tracks, and add that
suspense and build you're looking for!

L(/M;ﬁfum sz@%/ﬂffdm?

Call into us to talk about your dream home.

1/65 Terrace View, Sun Boulevard
Br Home. www . unlockyourdreamhome . com

HOW TO START

A REAL ESTATE BUSINESS

Give some advice, share some insights or
expertise with real esate agents just starting out.
Remix this template

é(/lﬂ.t'a,/ofw bove ﬂ,énwt'fm, cernentfome?

t“ s 1/65 Terrace View, Sun Boulevard
Dream Hono

www . unlockyolrdreamhome . com Lea rn more.

Make the templates public and
offer them to your followers.
Remix this template

/1] Design
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https://spark.adobe.com/post/52644ad4-9184-48c2-a66d-9f76fa19a241
https://spark.adobe.com/post/5335567a-7367-467e-bf64-a5a42f9a4a44
https://www.adobe.com/express/feature/image/photo-animation

4 PRO TIP:
Y View tutorial on how
o u r to use placeholders

for planning

Feed on PLANOLY.

STEP STEP

Use Placeholders Plug in Your Content
Once you have your content created, you can Visual planning pays off and takes away
use the PLANOLY grid planner to start the guesswork to help you build a cohesive,
uploading your content or use placeholders recognizable feed for your customers! Trust
to plan your first 9 posts! Some types of us when we say, nothing beats the feeling of

content can be used multiple times to fill your  a fully planned grid for the upcoming week!
feed, like photos and customer testimonials.

new owners local biz reels

Jjust listed testimonial about me

new owners Just listed reels



https://www.youtube.com/watch?v=YqqfxzF3bKE 

Write :4.
Your
Captions

Captions should not be overlooked. This tiny bit of copy

can be a driving force within your post — prompting your
audience to click a link, feel a feeling, or learn more about
you and your brand. Be direct in your captions to educate,
inform, or entertain. Here are some sample captions to help
you plan your weekly content.

Property Photos & Videos

The door is open,
c’'mon in! I'll be here at
x address until 2pm

Ilt's what's on the outside showing you your new

AND inside that counts home. Can't make it out
when selling your home!  IRSSEERSIEE I
Check out these easy video tour.

curb appeal enhancing
weekend project.

N ‘* SOLD! This home went
- fast and for above

the asking price! Are

W you ready to sell your

\?S%SE home? Let’s talk.

©
N PNE on
eEE:;m\mS«

!

Remix this template

775
AR
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https://spark.adobe.com/post/1b4c8770-ccc6-4641-92c3-e5155b76c279

Neighborhood Content

We love living here!
There are so many
things happening in
town this weekend
that the hard part will
be deciding what to
do first.

Do you know your
home's value? We can
give you a free home
value estimate with
no pressure to sell
until you're ready!

Client Testimonials

Remix this template

Because of loyal
customers like you,
we're excited that we
just closed on our X
house! Thank you!
entered in

It's not all work and
no play around here!
#SundayFunday with
my family! How are
you enjoying the
weekend?

It makes our day when clients
tag us in their Instagram posts
and stories. Especially on
moving day!

Refe\'\'a\ g‘\\/ea

friends and |
a

pnily Ouf

We'd like to introduce you to X, one
of our top agents. X has been on the
team helping us make real estate
dreams happen since X date. [Share
fun team member stats to build com-

We don't just sell here,
we live here. Have you
tried X restaurant? The
X dish is as hot as my
recent listing, which
happens to be walking

This town is HOT. distance too!

Just this week alone,

X homes sold and for
top dollar too. And for
good reason... [Share a
few stats/brags about
the community].

Yes, some of our
clients have four
legs and fur! No, we
don't sell dog hous-
es, just houses for
dogs too

ay time! Send \go\\:;

WBY an
win a free X

Remix this template

munity and relationships].

/1] Planning
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https://spark.adobe.com/post/57a3c7ea-f806-4c14-8755-009d0ccf6da7
https://spark.adobe.com/post/3a1505a8-fc87-4e2b-be36-00500f7c3889
https://spark.adobe.com/post/ef59c881-1b62-4b09-af72-27a81bd3c36c

Schedule Your
Weekly Content 4'
j with PLANOLY

Now that you've created your content and written your
captions, it's time to schedule your posts! Scheduling is
key to consistently posting, engaging, and growing your

social presence.

Upload Your Content

Once you have photos, graphics, or videos
created, you can upload all your content at once
onto PLANOLY to schedule your content or have
them automatically post to your Instagram.

A

&

Identify Your Hashtags

Next, choose your hashtags. Hashtags put more
eyes on your content. If you use a massive
hashtag like #realestate, for example, your
content will likely get lost in the shuffle. You're
better off choosing highly-targeted or specific
hashtags.

To find targeted hashtags in your niche, search
your post topic on Instagram and flip to the
“Tags" tab. Look at the related tags listed at

the top, along with the tags relevant posts are
using. The fewer posts the hashtag has, the less
competition you'll be up against.

Once you identify your hashtags, use them
consistently in your posts as you're growing
your audience.

And don't forget the importance of geotagging
your content, especially when doing an Insta-
gram Live video at an open house!

/1] Scheduing
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Use Quick Schedule & Auto-Post

Identify which days of the week and times you
want to consistently post to Instagram. Once you
find a schedule, we recommend sticking to it!

PRO TIP:
New to PLANOLY?
Here's a tutorial on
getting started with our

|G Planner to simplify
your planning and save
you time every week.

You can use the quick schedule feature on
PLANOLY, which allows you to preset your own
frequently used posting times. If you have a paid
PLANOLY account, you can also use the best time
to post feature, which presents you with the best
time to schedule your post based on when your
unique followers are most active! Both features are-
here to simplify your social media planning process.

Managing an Instagram can quickly take up all your
time if you don't set your posts to auto-post. We
recommend scheduling the bulk of your content-
weekly so you can get back to your other priorities.

< MARCH 2020 >
SUN MON TUE WED THU FRI SAT
1 2 3 4 5 6
[10:24 AM ][ 08:30 AM ][ 08:32 AM ][ 08:31 AM |[ 02:30 PM ][ 08:30 AM |[ 10:30 AM |
02:30 PM || 02:31 PM || 02:30 PM 02:30 PM
8 9 10 11 12 13 14
17 21
24 28
31 4
7 8 9 10 11
®s26 @13
Cute cafe , plants , notifications turned off . It's okay to
let go... auto-post has your back! Happy Friday planners
L
| @heydavina SELECT DATE & TIME
Sun 15
Today 4 16 PM

17

(03]

Tue Mar 3



https://www.youtube.com/watch?v=GPOhLTOlLfM

A
Engage With .,V

/\A Your Community

Whether your business is local, national, or global, engaging
with your digital community through comments and direct
messages each day you post will help your followers turn

into customers. Here are a few best practices to build a strong
community engagement practice.

/1] Engagement

Marketing Guide for Real Estate Agents & Agencies

®



Measure :J\\,
Performance

/1] Engagement

Keeping track of your content’s performance will help you
identify what content is working and what isn't with your
newfound followers and customers on Instagram. You can
use Instagram Insights to help you understand your audience
and what they're interested in from your business.

Here are the top 3 Instagram metrics you can track in your
Instagram Insights each week to measure the success of your
marketing strategy:

This is a percentage you can

calculate for your top few posts

REACH cach week to assess how your

Not every follower will posts are performing. Engagement
always see your content. Rate 7 is calculated by totaling the
This metric shows how number of likes, comments, and

many unique people saw saves on a post then dividing that

your posts. number by your follower count.

ENGAGEMENT RATE

* SHAR 56’ [ (LIKES + COMMENTS + SAVES) / FOLLOWERS] X 100
o

More than ‘Likes,” saves and . .
: > SAVES AnC Wish There Was An Easier Way?

SAVSS

shares of your posts indicate
You can use PLANOLY's Analyze feature for
detailed performance metrics. Analyze provides
overall engagement rates, reshares, comments,
top posts, and more for any date range!

that your followers loved

your content and shared it

Marketing Guide for Real Estate Agents & Agencies

with others in their network.
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Workflow
Checklist

You're now all set to plan, create and post using Spark
and PLANOLY! Here's a weekly checklist for you for
on-going success.

/1] Keep it up

Dedicate a day to create all your
planned content at once. Create 5-9
posts based on the content bucket you
choose. Save room for live posts at open
houses and community events.

Keep it authentic! Every moment at
your business can be turned into con-
tent. Capture candid moments around
town using your phone and have fun.

Use Spark’s search feature to filter not
just for templates found under “real
estate”, but you can also search for a
certain aspect, interior, home, house,
yard. or even a genre (modern, tradi-
tional, etc).

Use your captions to educate, inform, or
entertain your followers.

Consistently use the 2-3 hashtags identi-
fied in each caption. For property posts:
Always include a geotag with the loca-
tion of the property.

Upload and schedule your content in
weekly batches on PLANOLY so you

can trust that you're posting, even if

you're busy running your business!

Spark has built in photo filers making it
easy to stylize your imagery. If you find a
template and you like the layout but the
content isn't real estate related, swap

it out! Any template can be remixed to
work with your content.

Remove backgrounds in one click in
Spark. This is a great feature for product
shots.

When possible, engage with tags and
comments the first hour your post is up
to build stronger relationships with your
audience and get

more engagement.

Use Instagram Stories to spark conver-
sations with your followers and get their
feedback.

Tag your locations in your content. And
don't miss the opportunity to partner
with local businesses.

Revisit your Instagram Insights or use
PLANOLY's Analyze feature weekly or
monthly to gauge how your content
strategy is performing.

Marketing Guide for Real Estate Agents & Agencies
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+
PLANOLY

. Adobe Spark ° :

Available on web and mobile apps

Try Spark Try PLANOLY

Follow us on Instagram
@AdobeSpark @PLANOLY

Check out the other guides:
Wellness & Beauty
Food & Beverage

Watch PLANOLY and Spark Live Webinar here

A
A


https://pages.planoly.com/mk/events/planoly-presents/pinspirational-holidays/sparkingcreativity?utm_source=partner&utm_medium=adobespark&utm_campaign=Q32021.PLANOLYPresents.PinspirationalHolidays
https://spark.adobe.com/sp/
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.planoly.com%2F%3Futm_source%3Dadobespark%26utm_medium%3Dfoodbevguide%26utm_campaign%3Dadobespark_Q42021%26utm_content%3Drealestateguide&data=04%7C01%7Chmeredit%40adobe.com%7C06df971af16449af7b4908d9932568f2%7Cfa7b1b5a7b34438794aed2c178decee1%7C0%7C0%7C637702611160014004%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=PGkIYKeWSfjgAE0pAvGN7J%2F9eztfjC74s0yWYj8TGcY%3D&reserved=0

