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HUMANS ARE COMPLEX.
SO, HOW CAN BRANDS TRULY
UNDERSTAND THEIR CONSUMERS?

For every online order, every meal we make, the activity we choose, in every decision b
through every day - we are always making choices consciously and unconsciously. The

challenge for marketing, digital and comms leaders is that what we thought we knew

about consumer choice and preference, maybe no longer holds, or at least doesn't

perform like it used to. There's no doubt that consumer behaviour has been forever

disrupted. People are behaving differently —we're subscribing to new services, falling in

love with pets and staycationing like we've never done before. Brands have no choice but

to adapt. To stay in tune, they need new ways to get into the minds of their consumers.

Deeper human understanding isn't the result of intuition or assumption. We get it

by applying the latest, evidence-based techniques to understand the here and now —
data science, behavioural science and neuroscience — acting together to consider the
emotional and rational response of consumers across our brand strategies, tactics and
communications. Everything we do, strives to understand consumers better than they
understand themselves — and ultimately support brands in making the right choices for
performance today and value over the longer term.



At UNLIMITED, we know that improving human understanding drives
business advantage for our clients. That's why we put the Human
Understanding Lab at the heart of our thinking and strategy.

By combining systems and methods from scientific fields including
data science, behavioural science and neuroscience, we can go deeper
to understand and inform.

We bring this unigue combination of expert capabilities to our clients’

brands to help them diagnose, inform and deliver the incremental
changes that drive performance and effectiveness in our everyday.

READ ON TO EXPLORE

OUR ‘SUPER SIX’ SUITE OF
FAST-TRACK DIAGNOSTIC TOOLS

We call them super for good reason.
And yes, there are six.
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OUR INDUSTRY LEADING: _
EXPERT TEAM CAPABILITIES

Somebody call a doctor!
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At UNLIMITED, we know that business
advantage comes from truly understanding
human decision-making and behaviour.

The LAB is at the heart of UNLIMITED's approach.
Think of it as a ‘plug-in’ that gives our clients direct
access to diagnostic tools and scientific analysis that
informs optimum creative, comms and activation
across the full journey.

To help brands fast-forward their own Human
Understanding, we offer a suite of diagnostic tools
that help to solve common pain points in the brand-
customer relationship. For instance, identifying what
‘experience’ customers look for in the brands they
buy from, where customers shortcircuit the journey,
how and where they drop ‘off and on’ the pathway to
purchase and what sentimental triggers can make
them feel a sense of attachment or loyalty.

With insights like these, we help brands find new
short-cuts to deeper understanding that drive
iImproved performance in their everyday comms
and marketing, and value over the longer term.
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BRAND
DIFFERENCE

It was famously said there’s only one thing worse
than being talked about, and that’s not being
talked about. For brands, there's nothing more
damaging than indifference in the marketplace.

To combat indifference, you need to know how you're really perceived.
What do customers really think of your brand? Beyond the brand tracker,
the sentiment report and the focus group — understanding what they
actually say, their unfiltered perceptions about your brand and your
competitors offers powerful insight to establish, align and enhance

your unique brand positioning and value.

We use social data — but not the regular kind, you run through a

tool - we access all online user-generated content available, including
forums, blogs, review sites, wikis and social networking sites and apply
Natural Language Processing (NLP) to reveal the points of difference
between brands in the marketplace. We show you what customers are
actually saying, feeling and sharing about your brand. Understanding the
language, tone of voice, themes and sentiment from your audiences and
perceptions versus competitors provides a vital insight into improving
relevance, inspiring word-of-mouth and fostering loyalty.
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DECISION
DRIVERS

There's a world of difference between thinking
something and actually doing it. Maybe you've thought
about upgrading your smartphone, looking at houses

in a new area or booking a dream holiday. Without the
trigger to act, these thoughts may never become reality.
Is your brand stuck in the awareness zone?

Our Decision Drivers tool identifies the real motivators within a category
that act as subconscious shortcuts to influence consumers

to act on their impulse and make real world decisions. We provide the
start-point to develop the messages that work hardest to achieve your
brand comms and marketing goals.

We go beyond traditional survey approaches. We apply Implicit Reaction
Time testing to measure what consumers can't articulate, combined with
statistical TURF analysis to map the optimum combination of messages to
achieve the reach or impact goal.

We'll help to identify the optimum mix of messages that will resonate
with your audience. We show you category drivers, ‘behavioural nudges’ or
shortcuts to induce behaviour, and the best mix of benefits and reasons to
buy to take forward into campaign commes.
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CREATIVE
CONNECTION

You can’t measure the success of an ad based on
what it took to produce or the budget behind it. If
we could, every ad would be great, right? Wrong.

Whether you want to achieve ‘impact’ or ‘engagement’, ‘sales’ or
‘'share’, are you able to scientifically justify spend ahead of launching
the ad? Don't sit tight and wait for the results.

Creative Connection allows you to assess your comms before it hits
the market, to understand how it catches consumers’ attention, where
in the brain it evokes an emotional response, and whether it drives the
actions you are looking for —and we can do all this within a week.

Through Implicit Reaction Time testing, we tell you what consumers
really think and how they respond, giving you science-based
confidence in your creative strategy, or the insights to refine and
improve performance.

We use a proprietary, agile ad testing technigues and tools to rapidly
mMeasure and validate the emotional connection for your creative, and
the impact or performance you are likely to achieve in the field. We
help comms and marketing leaders to scientifically analyse and
forecast creative and comms performance across video, static,
messaging and creative concepts.
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There's a lot to take in here. We get it. You
will most likely already be using many of

the techniques we reference for our Human
Understanding Lab and in the Super Six ways
to fast-forward your brand performance.

Individually, these are not necessarily new.
What we do differently is use multiple
disciplines to decipher the rational and
emotional, the actual and the perceived

— looking through a number of lenses

and bringing it together to get a deeper
understanding of human behaviour. It's not
only the ‘what’ or the ‘how’ that matters, it's
really about understanding ‘why’ consumers
do what they do that counts in improving
effectiveness.
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The capabilities of our Human
Understanding Lab are set up to
help our clients access cutting-
edge techniques, understand
humans that little bit better, and
activate what we learn through
planning and responsive in-market
optimisation that drives improved
brand perfor

When it comes to chan
behaviours short-term, drivin
lasting sentiment or predicting
future value, we know that
onedimensional insight never
fully allows you to deliver on your
brand'’s full potential.



We don’t have the silver bullet (not yet at least),
but we do have the expertise and the methodology
to obtain a deeper understanding and help you to
make it count in influencing consumer behaviour
and decision-making for your brand.
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We have a simple belief at UNLIMITED that you
might share - human understanding is everything.
In order to create business advantage, we have to
understand human decision-making bette g
consumers can themselves, and more clearly

our competitors. P
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Getin touch:

FOR MORE INFORMATON
ON HUMAN UNDERSTANDING LAB

CLICK HERE
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TO TALK MORE ON SUPER SIX, OR
DISCUSS YOUR BRAND NEEDS

SIMON COLLISTER
Planning Director, UNLIMITED

JOIN A MASTERCLASS WORKSHOP
REQUEST Y OUR FREE PLACE

CLICK HERE



mailto:Sarah.Shilling@unlimitedgroup.com
https://www.unlimitedgroup.com/human-understanding-lab
https://lab.unlimitedgroup.com/masterclass

roup.com
First Floor, Orion House, 5 Upper St Martins Lane, London, WC2H 9EA
+44 (0) 20 7747 6060
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