


“To Trend #GalaxyTabS7FE (Hashtag) 
on Twitter (India) in Top 5 for 2 hours”

Campaign Date & Duration

13th Aug ’21 , 11:00 am to 1:00 pm



Samsung wanted to create
buzz on Twitter about the
launch of its latest tablet
#GalaxyTabS7FE hence a
“Tweetstorm Activity” ( Bulk
Tweet ) was scheduled in
collaboration with HT Brand
Studio on 13th Aug’21 with
influencers talking about the
USP’s of the tab and its
capabilities/features using the
hashtag – #GalaxyTabS7FE













 Hashtag used #GalaxyTabS7FE
 Trended on Twitter India in “Top 5” positions for more

than 2 hours
 Best position – Trended at #2 in the given time slot
 Keyword “S PEN” also ranked among the top Twitter trends
 Activity Stat’s

• 6.3K Tweets
• 2K Influencers
• 20M Reach
• 38M impressions
• 25K Engagements

Despite 3 major event’s happening at the same date & time i.e.
“Nagpanchmi” (Indian Festival) , “Tamil Nadu Budget” (Political
Event) & “PushpaFirstSingle” (Famous South Indian Celeb – Allu
Arjun’s Single Release) , #GalaxyTabS7FE Successfully trended in Top
5 positions for the entire campaign duration with #2 being the best
position



Time 1:00 pm  Rank #3

Time 11:01 am  Rank #4

Time 12:14 pm  Rank #2

Time 11:26 am  Rank #4



S Pen

Taking notes was never this simple! The

Samsung #GalaxyTabS7FE S Pen instantly

turns my thoughts into tidy text at the tap

of a button. Easy, isn’t it?

Sleek & Stylish Design

Battery & Entertainment

Sleek, stylish and slim. Meet the newest

kid on the block, the Samsung

#GalaxyTabS7FE – the perfect blend of

beauty and performance. Never thought

my tab would become my latest style

statement!

13 hours of uninterrupted streaming

sounds unreal right? Not with my new

#GalaxyTabS7FE. Thanks to the 10090

mAh battery, I don't need to keep

recharging in between movie

marathons. Yay!

Productivity

My new Samsung #GalaxyTabS7FE 

allows me to open multiple apps on 

the screen side-by-side and refer to 

one presentation as I create another, 

and check my email too. It’s definitely 

bringing out my productive best!



Top Posts & Users

Tweet Location & Gender

Related Topics & Tweet Sentiment









Tech Influencers

Non- Tech Influencers



Tweets Reach

6.4K ~20 M

Engagements

26 K+

Impressions

38 M+

Influencer 

Count

2 K+

 Influencers selected for this activity
were from a mix of below categories
 Genre of Influencer e.g. Tech
 Geography of Influencer
 Follower range of Influencer

 Campaign over delivered on all the set KPI’s i.e. More than 2K
Influencers (10x) tweeted under this campaign leading to 6.4K
(1.6x) Tweets in total reaching 20M (1.3x) people in total with
38M+ Impressions (1.25x) making it a very successful campaign

Trending Time 

(Top #5)

2+ Hrs

Best Trending 

Spot

#2

Date and Time of Twitter Trending Campaign
should be very carefully selected for instance
in this case following events were there on
13th Aug ( campaign day )
• NagPanchmi ( Indian Festival )
• Friday ( Movie / Song Releases )
• Any Major event e.g. TN Budget
Even in this case “NagPanchmi” had 2
different Hashtags trending at #1 & #3 ,Due
to this extra effort is required to complete
the campaign objective & Moreover Top slots
remain occupied




