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Samsung recently hosted a
campaign on HTDS websites
(HT,LM,HT Tech, LH and HT Bangla)
along with partnered vernacular
websites to create a buzz around
the launch of Samsung Galaxy
F12.

To understand how well the
campaign has worked and its
impact on the TG, HT conducted a
post-evaluation survey
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17%
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Audience Age Group

25-40 years > 40 years 18-25 years < 18 years
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65% 35%
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Retired

Student

Homemaker

Business owner

Salaried professional

Audience Profession
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Samsung Apple Oneplus Xiaomi Vivo Realme Oppo Others
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In less than 6
months

In a year Depends on
Shelf life

Between 3-5
years

In 2 years
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Samsung
Galaxy

F12

Can’t 
recollect 

model

Samsung
Galaxy

s21

Samsung
Galaxy

A52

Samsung
Galaxy

Note 20
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