AMAZON INDIA
NATIVE CONTENT REPORT

- Live Hindustan




Amazon which is 2" largest online retailer in India*, added a Hindi
language option to its site and apps in an attempt to reach the
half-billion people in India who speak the language

English language is spoken by only a fraction of India’s population
and hence by translating the shopping experience into the
dominant local language, the site will be more accessible and
appear more trustworthy to Hindi-speaking customers.

Amazon India collaborated with HT Brand Studio to Create and
Distribute content through its robust & effective distribution
platform specially to HSM Market via Live Hindustan which has a
very strong web & social reach in Indian Hindi Speaking Belt

*Source - Theverge



Objective

To spread awareness about the new Hindi
Language Feature on Amazon so as to
increase penetration in HSM Market and
also showing widespread catalogue of
items available on the platform

Actions Taken

A series of “10 Branded Articles” were
written in Hindi on LH platform targeting
different problems and how amazon came
to peoples rescue e.g.

* Shopping in Lockdown

* Shopping for Daily needs

* Shopping Medical Essentials

* Shopping By/For Elderly &

* Buying niche items like copper pots,
Fitness Equipment &
Madhubani-paintings etc.

e Articles reach was amplified via LH’s
Facebook platform

e Content was showcased via “Placeholder”
& “Zaroor Padhein Carousel” on LH

 Reach was further enhanced via “Cuboid
Element” on LH
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Social Media Post

Hindustan with Amazon India.
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https://www.livehindustan.com/sponsored-stories/story-hindi-option-
on-amazon-made-shopping-easy-for-manpreet-in-ambala-
3992740.html
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https://www.facebook.com/106615909377324/posts/4185645218141019/
https://www.facebook.com/106615909377324/posts/4185645218141019/

Articles were very thematically written in the
form of story telling detailing how Amazon
helped people dealing with various problems &
natively blending the “Hindi Language” feature
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Success of the campaign can also be measured from the fact that “Avg.
Time Spent” by the audience on the content is 2 Min’s 11 Sec’s ( which

is 35% higher than LH Overall ) meaning 80-90% of the content in every
article is consumed by the audience

** Total Reach / Engagement includes Social , Cuboid & Web No’s * P\/’s are of Articles on LH.com



Audience Demography 36%

High PV’s garnered from Miillennials
consuming content from Hindi Speaking
Regions in the country
Moreover relatively decent share of PV’s
from older age group and women’s as
well (considering the demographic split of

N

Indian’s on Internet) as the content was
targeted to these groups also
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Region Wise Audience Split & Top Genre Affinity

Audience*is majorly from
(4)
>70% Hindi Speaking Regions ATl [T le Rl i g Share

Top Regions are mentioned below

@ Lifestyle & Hobbies

1. Uttar Pradesh — 18% ,

2. Rajasthan _18% Entertainment

3. Madhya Pradesh —17% ® rood

4. Maharashtra—10%

5. Bihar—8% Shopping

6. Gujarat—6% and others _
Travel Spots & Fitness

Genre affinity of the audience News & Politics

that consumed content of this

campaign is mentioned in table Beauty & Wellness

alongside

*Audience Insights is of Articles Only i.e. GA Data
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