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Renault ZOE

Electric for every day

Programmatic showcase

Trigger-led campaign based on pollution levels

Campaign objective

Renault objectives were:
« Promote their new electrical car

00 Target audience
« Change peoples’ perceptions on 00O

All adult drivers in urban cities —

electric vehicles. E@] higher likelihood of buying an
They wanted to launch their new model electric car
'Z0€e’" in a distinctive and relevant way.

. . . Campaign specification
Their creative was based on messaging To Lo The trigger was real time
around different levels of local air - pollution levels split by city.
pollution. Start\stop dependent on air

quality levels.

By trading .d|g|tal OOH programmatlcally Inventory Campaign Results
the campaign integrated real time local National roadside campaign

air pollution data, enabling them to bid
using the relevant creatives when there
was low and normal quality air quality
levels only.
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