VIOOH - Nespresso

Programmatic showcase

Campaign objective

« Stabilise the footfall to the store

throughout the day ON®) Target audience
* |ncrease sales of Nespresso's QOO _Visitors to Westfield mall
products in-store E@j
We worked with The Cloud + Compass
and StoreBoost to create a campaign @" Sagnﬁzir%?csgreegi;ivceag?" .
that directly addressed Nespresso's o L_® “\i’e Pollevivibon Usir?gzrne y

objectives. integrated ‘Digital Doorman’

The campaign ran dynamic creatives : .
set via programmatic triggers based on Inventory | The dynamic creative included:
live footfall data, displaying these via ~ Jubecaux screens in

JCD in cl imity t Westfield in close proximity
eCaux screens In Close proximity to o the Nespresso store

the store. These were triggered when Geo-targeting Dynamic queue Time & Price
footfall was low in-store and displayed a time

number of varying visuals including a
virtual queue-time.

In collaboration with

viooh.com I_
o @ hello@viooh.com + + QStoreBoost + | JCDecaux



VIOOH - Nespresso

Campaign results

1 9 0/ VERTUO NEXT uplift on
Now from
o O £79 brand awareness
Increase on sales of all products '\-,5
during campaign period . " PLUS 50 COFFEE
CAPSULES FREE*

uplift on
purchase intent

GOOD MORNING
ROl on the total investment WESTFIELD

UPGRADE YOUR COFFEE CORNER TODAY.
VISIT US ON LEVEL 1

In collaboration with

viooh.com I_
o @ hello@viooh.com 3+ QStoreBoost + | JCDecaux



VIOOH - Nespresso

Campaign results

Digital Dooman footfall data showing stabilised visitors
throughout the day

Without Digital Doorman With digitaldoorman \

“StoreBoost helped us create and
test a new model of proximity-based
OOH for our latest promotional
campaign, delivering encouraging

— oot results.”

AM 6PM

9AM 6PM

= Footfall

Retail Marketing Specialist, Nespresso UK
viooh.com
o @ hello@viooh.com

+ + ) StoreBoost - | scpecaux



