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Colleagues,

The first half of 2020 has ushered an unprecedented era for the energy industry: | call it the three Ps;
pandemic, prices, and people pressure. How will we survive and emerge in the second half of 2020? Will we
return to work and how will we thrive in this economic and social environment?

And at the same time, there is a pain deeply etched in the hearts and souls of millions across the
globe. We've all been a witness to the horrific impacts of systemic racism that have eroded our society for
centuries. That painful past is still present today — not just in the tragic death of George Floyd and the weeks
that followed, but in the everyday experience of deeply rooted discrimination. We see it in our criminal justice
system, our educational system, and in our workplaces. And while our laws have changed, with time, the
reality is our culture and actions haven't followed suit. The energy industry employs fewer African Americans
than the broader workforce, and like the gender gaps that persist, this has to change, too.

Our work is now more critical than ever. Our mission has been and always will be to create a community
that empowers and inspires the energy industry to fuel our world for the better. We've always drawn strength
from diversity and endeavored to serve billions the much-needed resources we need to drive prosperity and
equity. We commit to looking inward and pushing progress forward on inclusion, so that every voice can be
heard, and every face can be seen.

What are we doing about this? After testifying before Congress on the Energy Workforce of the Future,

it became clear how energy, equity, and environment are driving the new economy. In 2018, we formed

The GRIT Awards® and Best Energy Workplaces® to give the industry a way to celebrate the successes of
individuals, teams, companies, and of male allies. And then in March 2020, we shifted our annual conference
focus from the “HERWorld Energy Forum” to “Energy 2.0" to be inclusive of next generation energy sources.

We also commissioned a roadmap to bring together all of the best features of Pink Petro to one place.
We've named that ALLYSM. Our Pink Petro roots are important, however ALLY*™ will leverage the niche Pink
Petro built, and will drive scale. As we've been able to successfully raise the bar on female representation

in our industry, we are now applying that experience to address all inequities at scale: gender, race, sexual
orientation, and age. We'll achieve this by making the community inclusive for all forms of energy.

Now is the time to scale. | cannot think of a more appropriate opportunity to bring together allies to
address significant social and environmental challenges that will define this generation and drive our joint
legacy. ALLY*M gives us the best resources and connections we need, and our proven digital expertise is what
will accelerate inclusion and visibility for you as a leader, your company and our industry.

| appreciate the trust and investment you've put in us and look forward to all we'll accomplish together.

: Katie Mehnert
» CEO and Founder
Pink Petro & Experience Energy
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WE UNDERSTAND THE CHALLENGE.

Energy is in a talent and culture crisis. Despite lowering demand, the COVID-19 crisis and 18-24
economic outlook for commodities, there are four critical issues we face in the energy workforce:

Gender and ethnic
representation
lags behind other
STEM industries

An aging workforce
has created critical
competency gaps

The energy industry
doesn't have a clear
and compelling

Climate change and
sustainability is creating
social and financial

value proposition pressure to drive change

That's why we've created a space that connects the energy industry to resources and best
practices. We provide a neutral platform for dialogue and actions to address an equal, inclusive
and sustainable culture. And, we offer resources for corporate, academic, and association
members with the tools they need to adjust to these changes.

We believe our progress will be accelerated by working together. By combining forces on these
four critical initiatives, we can drive change across the entire value chain.
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Why ALLY" ?

Our community is driving
the Energy Workforce of
the Future. ALLY®™ brings
together people to power

humankind forward.
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Advocate. Listen. Learn.

I

o

Community Careers Events & Advice

ALLYSM is the space— where we come together and

o . °
invite our community to:
a v = Activity Members Roadmaps ~ |wantto ~ Recognition
Advocate for ourselves, each other, and the industry. /‘\ L L \
, , , Advocate. Listen. Learn e 'eed
Listen with an open mind. WHO'S ONLINE e
. |'~ Nominate Online1 Connections 1 JoneOmit
Learn so we can grow and make an impact. Hebwert
x.
You do the work. At the end of the day, this comes W Q
dOWﬂ tO YOU ® My Leaming
e Messages THE ALLY BLOG
o All Updates Likes
About ALLYSM 2, Global Community Cou. t‘w‘? Sms?:uﬂeaiasin Connections Groups
[+ Logout E Wicki Hollub, Big Oil's First Memacs S Ealionng
One site. One profile. One app. e
e When is Less More at Sursi Ahighecam
. . . i ’Moy:_ ork? 2 hours, 55 minu
ALLY*M is where networking, courses, coaching, e-events, N T
jobs, and recognition come together under one roof. - ooy
. . . - - Katie Mehnert pe
Our platform is built to encourage conversation, share S o sl  Werstminis
individual knowledge and experience, and drive career E s
. . . l appin e Intrapreneur
growth while connecting professionals across the globe. A e & Lhe @ Cammas
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ALLYSHIP: WHAT DO OUR MEMBERS THINK?

What does it mean to you to be an ALLY in the context of the work we do in energy?

“Being an ALLY in energy means “It is very important for me to be an ALLY for all
advocating for the positive impacts of the women in the energy workforce, including those who
energy industry and supporting fellow look and think like me and those who don't, to achieve
professionals (particularly those who their ambitions and realize our vision of gender parity
are often underrepresented).” and equity in energy while simultaneously

. drive the energy transition.”
Maria Pesek

Kera Gautreau |

What does it mean to our industry to be an ALLY in the context of the work we do in energy?

“Change! It means keeping up with trends, or working to “To get diverse views and ideas to
change them if needed. It means inclusion, it means caring make our industry better and find
for the environment, and it means we are all part of new ways to accomplish the work.”

the future success and we can't just sit back and

wait for someone else to guide OUR future.” Carol Davis
Kristen Damon

How do you think Pink Petro is enabling your definition of an ALLY or allyship?
“By creating a network of “It's a great platform for raising awareness of the need for
support and idea-sharing to and the part that diversity in the workforce can play in making
tackle the traditional system better business decisions, improving the work environment,

and generally guiding the energy industry towards that
end goal of an inclusive and supportive industry.”

and improve it."

Katie McCutcheon
Keri Belcher
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With respect to ALLYSHIP, what are you most positive about? What worries you?
Please be as specific as possible.

“Positive: seeing so many different people “I'm excited for the conversations to come and
stepping up to become allies. Worries: this will connecting with others in the community. Particularly
fade over time and people will forget in regard to social issues and discrimination in

to continue showing up as allies.” the workplace, I'm worried that it will be

Kera Gautreau difficult to make real changes happen.

Maria Pesek

How will being an ALLY play a role in the post COVID-19 world and workplace? What do
companies need to do? What will you do? Please be as specific as possible.

“Companies need to be flexible and take the positive “Lot of adjustments and changes to
aspects of this transition so they can be implemented in adopt to new normal. Also energy
the workplace. Companies and entrepreneurs need to demand will vary having an impact to
identify opportunities that will harness the whole industry.”

transition and change.” . .
Sanja Durekovic

Andrea Bautista

Why are you an ALLY? What or who has motivated you to become an ALLY? And how do
we recruit more allies?

“l was made aware of this group “l am an ALLY because | believe in progressing diversity and
from our corporate relationship inclusion, getting all people involved in the conversation

with your group. That is a good inside and outside of industry, and helping to propel this
first step in reaching outside our critical industry as part of the overarching energy framework.
world and into other areas, to Recruiting more allies will help bring the diverse opinions

broaden our knowledge
and perspective.”

and perspectives to the table so that more conversations are
being had and less judgement and bias - we have
a lot of work to do and it will take everyone

Dianne McMaster ) )
learning and growing together.

Deanna Duell
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ALLYSHIP: EXAMINING THE DATA

We asked our most engaged members to give us a pulse on allyship with respect to self, manager,
company and industry on four key areas: women, people of color, the LGBTQI community and climate/

society. Here's what they said.

lam an ally to...

Women

People of Color

LBGTQI Community

Environmental
Community & Society

Disagree

15.79%

10.53%

Neutral

My immediate supervisor is an ally to...

Women

People of Color

LBGTQI Community

Environmental
Community & Society

ALLY COUNCIL

5.26%

5.26%

5.26%

5.26%

Disagree

5.26%

[
10.53%

26.32%

15.79%

Neutral

15.79%

42.11%

47.37%

42.11%

Agree

31.58%

36.84%

21.05%

42.11%

Agree

84.21%

52.63%

31.58%

47.37%

Strongly
Agree

36.84%

26.32%

15.79%

15.79%

Strongly
Agree

5.26%

5.26%

N/A

21.05%

21.05%

31.58%

21.05%

N/A

Q3 BUSINESS UPDATE | 8



My company is an ally to...

Women e . . .

0,
>-26% 36.84% 42.11% 15.79%

People of Color
P 5.26% 10.53% 36.84% 26.32% 21.05%

LBGTQI Community e ‘ . ‘ .

5.26% 21.05% 31.58% 21.05% 21.05%
Environmental
Community & Societ
Y y 15.79% 5.26% 42.11% 21.05% 15.79%
Disagree Neutral Agree Strongly N/A
Agree

Our industry is an ally to...

Women . ‘ . L °

42.11% 15.79% 31.58% 5.26% 5.26%

People of Color

5.26% 31.58% 26.32% 26.32% >-26% >-26%
LBGTQI Community e ‘ ‘ ® e N
10.53% 36.84% 31.58% 15.79% 5.26%
Environmental
Community & Societ
Y y 31.58% 21.05% 36.84% 10.53%
Strongly Disagree Neutral Agree Strongly N/A
Disagree Agree
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ALLY* CORE FEATURES

COURSES: Educational
content that is relevant to
today's social and economic
issues, empowering energy
professionals with the tools
they need to be successful
from inclusive team
collaboration, to personal
skill growth.

RECOGNITION AND
AWARDS: Digital access

to our online signature
experiences, Energy 2.0 and
The GRIT Awards® & Best
Energy Workplaces®.

Select
members will be approved
to write, share and publish

ALLY COUNCIL

COACHING: Vetted coaches
and mentors to advise our
ALLY™ network on career
strategy, and provide paid
members special attention
and accountability with their
individual career goals.

HIGH IMPACT CONTENT:
Articles and reports written
by experienced authors,
and prioritized by your
member preferences, AKA
“roadmaps’”.

GLOBAL NETWORKING:
Connect with real world
professionals, minus the
scammers.

Open access
registration privileges to our
events featuring influential
speakers and experts
there to answer your most
pressing questions.

DEVELOPMENT ROADMAPS:
A personalized experience

for each individual: ALLY™
prioritizes your interests and
filters the topics that are most
important to you.

A HATE-FREE AND SPAM-
FREE ENVIRONMENT:
ALLYS™ has the best features
we love about social media
sites, but without the spam,
hate and opinion division.

ALLY

Advocate. Listen. Learn.
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GLOBAL NETWORKING

Safe Networking

Allows for connection creation across the energy industry,
from academia, government, corporations and more.

Spam-Free

Profiles are required and the site will not take any traditional adver-
tising revenue. We leave “Free” to LinkedIn, Facebook, and Twitter.

Vetted

— Focused platform to create energy awareness, vetted content. Push
Q content based on preferences selected by the community members.

~ = &4 My Council
ALLY y

Advocate. Listen. Leamn

# MyFeed & lwantto~ @ askaly O About ~ Katie Mehnert a

Activity Feed

RECENTLY ACTIVE MEMBERS

r\ Feedback and Support 4 .
ies
’ a (30 m a Katie Mehnert
T My Blog e
" Share here!

A My Timeline

~ My Connections MORE > B - a3 & O
S My Groups
Post in: Profile Public Cance Post Update

LATEST INSIGHTS

(4 myPhotos
& FowBlack Lives Matterin All Updates Likes Connections Groups Mentions Following
Energy

(;'_,) My Forums (]
& My Courses j FrergyciteAbout Al ' Paulina Pena posted an update

“ 2 hours, 1 minute ago

We're live in an hour! You can watch the event live under: | want to > Watch Live, or go to this links
i My Account [ What They Didrit Teach : p earg
https:/fwww.pinkpetro.com/live/

Youin...
[+ LogOut
- 2020 ERG & Affinty Group Watch Live - ALLY™ powered by Pink Petro
Summit...
Welcome to ALLY Live Thanks for joining us! Like what you see? Support our work.
- LLY ALLY by Pink Petro is a labor of love made...
Developing a Mission and
% Vision for...

° oo
&’ The Digital Divide
Traci Messina Messina likes this

Why it's Time to ‘Break ' Like (] Comment [5 Delete

=a -
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CUSTOMIZED INDIVIDUAL PROFILES

Member organizations and individuals are visible how they
wish to be to the external public and internal membership.

Follow people and brands you don't know and connect with

+

No more spammy vendors, recruiters or sales pitches.
Report spam and it will be addressed.

)

ALLY
A

= 2 Mycounci # MyFeed @ iwanttor @ askaly O About v Q @& 19 =1

Katie Mehnert - a

Members
[) Feedback and Support .
All Members. My Ct i Following @) First Name
T MyBlog
All Types Recently Active 8 =
A My Timeline Last Name
2, My Connec! tions o
S My Group: \
3 MyPhotos
o i LiHalLala Traci Messina Messina Theresa Magana
¥ Farums Ally Team Ally Team Ally Taam
B iiteisa 16 followers Following 16 followers Following 10 followers Following
83 My Account
[ Logout P
mé 5
Amy Deaton
Ally Team

Amy Deaton

@Amy «+ Joined June 2020

2 followers O following

Profile Timeline Connections Blog Groups Photos Forums Documents
CUStomize yOUr View Profile
profile to indicate _
Details
your development -
preferences and the Last Name Deston
Nickname Amy

stage of your career.

ALLY COUNCIL

people and brands you do know. Everything we do is trusted.

Find allies
through filtering.

Following
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CUSTOMIZED NETWORKING GROUPS

ALLY

ate. Listen. Leal

[) Feedback and Support
T MyBlog

A My Timeline

2, My Connections

88 My Groups

(3 MyPhotos
& My Courses

8% My Account

[ Logout

ALLY COUNCIL

For Companies

Cultivate affinity groups privately or openly. Post important news and
engage how you want and when you want.

For Schools

Host your students, groups, and alumni and give them
opportunities to connect faster and increase your visibility.

For Professional Organizations

Don't go it alone. Host your students, groups, and
alumni and give them opportunities to connect
faster to increase your visibility. We extend the
benefits to non profit and associations to give
them the tools they need to be visible.

= 2 MyCouncii # MyFeed ( Iwanttov @ AskAlly (O About v Katie Mehnert - a Q é’ [9 h=}
Groups a
AllGroups @) My Groups Create a Group

Recently Active 8B =

Request Sent SlebalEl

Marathon Oil Hess Global Edge Cor

Private | Group Private | Group Private | Group

L !i

Berry Petroleum Challenger Gray & Calpine

The Parent's Zone ¢ s

Request Sent

. families who have children andjor aging parents. We encourage and inspire parents to share tips ai
Company Christmas Private | Group events, seek feedback fo r challenging situations, an a nsp ire community members can make the bes( decsons for thei
Private / Group Private / Group wellness, development, and more:
Organizer (1)
Lo
Feed Members Discussions Phot Album: Documen it

@ LiHa La joined the group (2 The Parent's Zone

/1 day, 9 hours ago
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ALLY*"" ACADEMY

Courses are free and some fee-based. Content will range from energy topics to
professional development. We will vet courses and push new original content regularly.

Coaches are vetted with a preference to including women, minority and veteran owned
business owners.

Workshops will be free and feebased on allyship, diversity, inclusion and developing the
energy workforce on emerging topics.

We've hand-picked the best.

Our faculty consist of women and minority owned businesses with a niche to provide services
around our development roadmaps. They are proven business leaders with education, certifications,
and experience in Fortune 500 companies, small businesses and startups in different industries. Our
coaches have worked with emerging leaders, directors and c-suites. ALLY*™ is well networked and has
a diverse community of global resources to bring to bear.

Katie Arquella Landi Shantera Stephanie
Mehnert Hargrove Spearman Chatman Cartwright
eoe
™ = @ iwanttov @ AskAly O About v QW Signin w
ALLY

Advocate. Listen. Learn

() About Us
- MEMBERS EXCLUSIVE

S COVID-19 Navigating Work

Become an All d L-f
The Ally Council
e Aly Counc . . SURVIVING
This is a complimentary course for members, however you must register to unlock it. = VID-19
) Search Events 350 points will be awarded for completion. NAYIGATING WD R tUR
[) The Grit Awards: Nomin View Course details

Not Enrolled

% Pink Petro +  May 31, 2020
Login to Enroll

COURSE INCLUDES
What You'll Get From Navigating Work & Life during COVID19. O 2Lessons

o . =2 8 Topics
As a student, you'll get a few great benefits from being here:

« Access exclusive content. We've designed Navigating Work & Life to @ 20
inspire, instruct, and engage.

« Meet new people. Your fellow students are as motivated as you are to
master what we're exploring here in Navigating Work & Life.

uizzes
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ASK ANYTHING

What's Included:

A 45-minute session over Zoom or Phone

1701 COACHING

What's Included:

Pre-Coaching Assessment

A follow-up plan of attack from your coach A 45-minute session over Zoom

1 on 1 session; can be booked one time or
as needed.

Action Items and Challenges

Private community for accountability
and feedback

On demand access to coach
via SMS and Email

GROUP COACHING

What's Included:

Pre-Coaching Assessment

What's Included:
Some free courses

A 90-minute session over Zoom Paid courses
Action Items and Challenges Online delivery and In person delivery

Private community for accountability
and feedback

1on 1 or Groups

Per seat and enterprise license
Limited to 8 participants available

= R wycomd  # wyreed © twanttor @ AskAly O About T 2 9y

ALLY "

avocate. Listen. Lear.

KATIE MEHNERT

Feedback and Support

. 2020 ERG & Affinity Group
o sy Summit Recap Edit

2, My Comnections

July 2, 2020 , 409 pm , Diversi

ion, and Ally-Ship

S0 My Groups

) ink Petro launched in 2015 conceived with the goal to identify energy networks and

B oy e workforce initiatives to the ion of diversity and inclusion in energy.
Q My Forums Alone we can go fast but together we can go further. In 2016, we launched the Global
B My Courses Community Council for early companies that invested in membership.

& My Account By 2019, that membership grew to over 30 companies including oil and gas, utilities and alternatives.

s shoit In the fall, the Energy Workforce of the Future summit brought together energy executives,
influencers and other thought leaders to discuss how the energy sector can become a leader in
attracting and retaining the next generation workforce. The participants included 78 companies and

10 leading affinity groups in energy.

At the first summit we determined we would set the vision and tackle four key focus areas: the
sharing of best practices, industry attractiveness, inclusive culture, and measuring D&I performance.
In March 2020, just before the COVID-19 pandemic, we held our first summit on ERG and affinity

network best practices. This report includes insights and recommendations on the way forward.

ALLY COUNCIL
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DEVELOPMENT ROADMAPS

We take the best content and organize it for you based on preferences,
experiences and our development roadmaps. There's something for everyone: the
student, professional, in-transition parent, executive, board member and retiree.
We're focused on all stages of your career in energy.

+ Board Leadership - For Profit and Non Profit
- Career Search

+ Change and Resilience

+ Creativity, Originality and Initiative

+ Critical Thinking and Analysis

- Digital Skills

+ Diversity, Inclusion, and Ally-Ship

+ Emotional Intelligence

+ Energy Competence

+ Entrepreneurship and Intrapreneurship
+ Financial Skills

+ Giving Back and Philanthropy

+ Leadership

+ Inspiration

+ Leadership

+ Negotiation

+ News

- Parenting and Family

+ Problem Solving and Ideation

. P ° ° . i i ‘
, Ejfa‘;go”r'fs'ﬁ[‘ps Confict. Power and Office Pofiice iN-SPi-ra-tion ot e s aesve.or
+ Social Influence

+ Storytelling & Personal Branding

+ Sustainability & Climate

+ Wellbeing & Self Care

ENTREPRENUER CoviD19

Couragels ... V is for Vulnerable with Pranika Sinha

Have you ever felt like you were not “yourself”? | have When you feel vulnerable, how do you react? Most of
come to realize ... I've not been myself. Honestly I've us choose to hide our feelings, but Brené Brown says
not been “myself” vulnerability is a path. Pranika

READ MORE » READ MORE »

No Comments No Comments
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HIGH IMPACT CONTENT

Learn on demand or live.

ALLY

Advocate. Listen. Learn

= A MyCouncii # MyFeed @ Iwanttov @ askaly O About~ Katie Mehnert - a Q 8 19 =

[) Feedback and Support

T o Private: Career Boost Bundle

A My Timeline Imagine landing interviews & job offers for higher-paying jobs at
companies you'd love to work for in a matter of weeks without:

2, My Connections
g quality time with family and friends

8% My Groups
wasting hours on your devices researching best practices for today's job market

My Photos

tly questioning if the tips and tri ou found online will work

My Forums

spending $1,000+ that you can't s

A
Start Course
View Course details -~

My Account

COURSE INCLUDES

Stephanie Cartwrig!
=1
[ waow ) O 19 Lessons

16 Topics

0% Complete

Last activity on July 7, 2020

Intramdiining tha Anmanlata ink aanrah sustam far Mabbins inbamsiame fantar

/ L L\' = @ iwanttor @ AskAly (O Aboutv Qw Signin

Advocate. Listen. Learn.

This Week's Live Event

About Us

Take a Test Drive dx CLIQUE PARA ATIVAR O SOM
Become an Ally
The Ally Council

Search Events

The Grit Awards: Nomin...

0D DD oo
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PUBLISH ON OUR PLATFORM

Publish a Post

Posts and events are open to all members to post but are vetted
by the ALLY staff for consistency and applicability to the audience.

Post an Event

* Posts and events will be made public or private depending on the
content submitted. Guidelines can be found on ASK ALLY.

ALLY

Advocate. Listen. Learn.

x Katie Mehnert "
: Feedback and Support & Draf 25 words Submit for Review @ m X
raft

22 My Council # Myreed (@ iwantto~ @ askaly () About~ Katie Mehnert vo 3 C

T MyBlog

i Categories

Post Your Insights
Ar My Timeline [ Member Insights
o) i T .
My Connections This is a blog post feature for members. You can add pictures, ' 1298

through the ALLY team.
S My Groups

o
4 MyPhotos Featured Image
() MyForums
f& My Courses
[ J ([
{§} My Account
— H# myreed ® iwantto @ askaly O About v Katie Mehnert - a Q g 1? =]

[» Logout /A L L " . = 2\ my Coundi
The ALLY Council

[} Feedback and Support
The ALLY Council connects the energy industry to resources and best

ractices. It provides a neutral platform for dialogue and actions to
L If you want to go fast, go P PrRySEs S naLa LD . 2
address equity and inclusive culture. It is a benefit of corporate,
A My Timeline alone. Ifyou want to go academic and association members of ALLY.

far, go together.

& My Connections We believe our progress will be accelerated by working together.
Through the Energy Workforce of the Future initiative, the council is
working on four critical issues across oil and gas, power and utilities, and
BEY African Proverb renewables: the need for more inclusive culture, a way to measure key
progress, the development of an industry value proposition for attraction
of new talent, and to share best practices ongoing.

My Groups

My Photos

My Courses

7]
My Forums
=3
&

My Account

Log Out

Join ALLY

Energy Workforce of the Future
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ALLY" CAREERS’

*Launching in late August 2020; to replace the Experience Energy jobs site.

The ALLY*M community will allow authorized organizations to post jobs. We add
focus and help the energy industry brand with a value proposition that makes us an
attractive sell to STEM professionals. This service is for members or clients who have
purchased our careers platform subscription. If interested, please get in touch for

more information.

Chevron HALLIBURTON @

Account Manager - So California

fulTime © Southern Calfornia  © Posted 2 weeks ago  Sunnova Energy Corporation profile

THE POSITION

Sunnova Energy Corporation is looking for an Account/Client Relationship Manager. The Client

Relationship Manager (CRM) leads our team to relationships with our .:

As the primary point of contact for assigned partners, the CRM drives revenue for our business by

of

ket jes. The position d a “customer
first" attitude. In addition to these “farming" activities, the successful candidate wil also develop new
partners in roofing and energy storage. This includes devel i

to identify, contact and land as a Sunnova partner companies that are capable of installing residential
solar and roofing and energ) . Sunnova is

 looking for motivated
people to impact results as part of our team.

JOB RESPONSIBILITIES

. partners to meet or as agreed in contract arrangements.

« Help define channel partners' quarterly and annual sales goals and insist on performance toward
the goals.

« Identify, research, and resolve partner issues using analytical skills and Salesforce Client
Relationship Management.

sunnovg

coNTACTUS
‘Sunnova Energy Corporation
Sunnova s a leader i residentia solar, battery

and system protection services, with
stomers across the U.S. and its territories.

o are your source for clean, affordable, and

eliable energy, with a simple mission: to power
energy indapendence so our customers have
the freedo to ive lfe uninterrupted™.

ounded in 2012 and headquartered in

only the best people who have the pote

ke us better than we are today. We are
lented and motivated

ways looking

continuous improvement environmer
1o change the world of energy.

Login to bookmark this Job

Search for your next career here

Freelance (g Full Time

Digital Marketing Manager

Sunnova Energy Corporation Su

@internship [ Part Time g Remote

‘Solar Electricians/Technicians and Helpers

Sunnova Ener

Corporation Sunnova is a

v in residet

Safety Coordinator

Sunnov:

ergy Corporation Sunnoy

Account Manager - Puerto Rico

Sunnova Eners

Cloud Dev Ops/Release Engineer

Sunnova En:

Salesforce Developer

Sunnova Energy Corporation Founded in 2012 and headquartered in.

Product Manager

Sunnova Energy Corporat

on

Digital Marketing Manager

Sunnova Ener

Manager, Virtual and Phone Sales

gy Corporation Sunnova is a leader in residential solar,

ALLY COUNCIL

vova s a leader in residential

Corporation Sunnova is a leader in residential

Founded in 2012 and headquartered in

in residential salar

Digital Marketing Manager

FilTims © Housion, Texss, USA O Posted 2 weeks ago ~ Sunnova Energy Corporation profile

The Posit

Itis a time of growth and evolution at Sunnovat We have come through a temporary sales slowdown due
10 Covid-19, we are already re-gaining momentum and now is the time to build on the trends of digital
researching and shopping, virtual communications and sales, and a focus on resiliency and seif-
reliance. The conditions are in-place for residential rooftop solar to take it o the next level for

he and we need an d and energetic digital to help us build these
capabilties, enhance our digit and i 3 to grow the
business.

Job Responsibilities:
« Search Engine Optimization (SEO) - both the technical SEQ implementation and optimization, as

well as the keyword research and content strategy. This role will be accountable for driving organic.

traffic to the site.

Content writing and web content development. There will be some freelance budget available to

outsource, but this role willbe the company expert who drives the strategy as well as

conceptualizes and writes the initial core content.

« Experience with SEO tools i.e. SEMrush, Screaming Frog, etc. This role requires the left-brain, right-

brain balance of a great content person with a strong data-driven and performance reporting

Full Time
) Houston, Texas, USA

47 days ago

Remoto
© Houston, Texas, USA

Posted 7 days ago

Full Time
n, Texas, USA

Posted 7 days ago

Guaynabo, Puerto Rico

Houston, Texas, USA

; ol T
¥ Houston, Texas, USA -

. Full Time
Houston, Texas, USA
Posted 7 days ago

Full Time
Houston, Texas, USA
Posted 7 days

Full Time

br

BERRY
CORPORATION

sunnova

CONTACTUS

Sunnova Energy Corporation

der in residential solar, battery
m protection services, with
customers across the U.S. and is terrtories.

We are your source for clean, affordatle, and

energy independence so our customer

ntinuous improvement environment and want
to change the world of energy.

Loginto bookmark this Job
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ALLY COMMUNITY ROADMAP

This community is built by you and the roadmap is determined by you.

Launch: Now through August 30 with Corporate Partners
Current features: Community, Events, Development Roadmaps, ALLY Faculty

Coming Soon:

Coaching Courses Jobs Crowdfunding
Early August Early-Mid August Late August Late September

Resource Directory  Supplier Diversity Online Faces of
for Learning, Directory Energy Sustainability
Conferences December Report

December Q1 2021
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Editing Posts (Q3)

We are adding the ability to edit your
activity posts after publishing them.

Performance Caching (Q3)

We are building a user specific,
event-driven caching layer which will
help with performance.

Messages - Live Loading (Q3)

We want our Messenger to update in real
time, similar to iMessage and WhatsApp.
This will make our messenger much more
responsive, and will allow us to extend it
later on with a live chat box on the site
that is in sync with the messenger.

Web Push Notifications (Q3)

We are adding support for on screen
notifications, allowing notifications from
ALLY*M to be overlaid within the website

as slide in “glimpse” notifications that
appear on screen and can be dismissed.

Hashtags on Posts (Q4)

We are adding support for #hashtags

in the activity feed, allowing people to
create their own hashtags and use them
in posts to create trending activity.

2021 = ALLY App
App on top of the Desktop Community

ALLY COUNCIL

Detailed Features Coming Soon

@0 0000

00®O6

Cover Photos Cropping (Q3)

We will allow for cropping of Profile and
Group cover photos after uploading,

so members can reposition their cover
photos at any time.

Media - Video Uploading (Q3)

We are building our own Videos system in
the Media component, which will support
uploading of raw video files into activity,
groups, messages and forum replies. The
uploaded video files will be compressed
and then viewable as playable videos.

Desktop Notifications (Q3)

We are adding support for desktop push
notifications, allowing notifications from
ALLYM to be displayed in the browser
even when the website is not loaded on
screen.

Scheduling Posts (Q4)

We will allow users to create activity
posts, which are set to be published at
a specific date in the future instead of
immediately.

Polls (Q4)

We are adding the ability to publish polls
into activity feeds, for other members to
vote on and then view the results.
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NOMINATIONS
EXTENDED!
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3 AU G U ST . Demystifying the Data

7T H ' The New Future of Energy

TIMELINE

* Nominations open: Tuesday July 14, 2020

+ Nominations end: Friday July 31, 2020

+ Applications due: Friday August 14, 2020

+ Finalists announced: Tuesday September 8, 2020

* Winners announced live: Tuesday October 13, 2020




THE 6RiTAWARDS'

SIENINENE(CN WORKPLACES

v Individual

Individual GRIT Awards may go to any person who has demonstrated growth, resilience, innovation and talent
in the workplace in a leadership, technical, or any other type of industry role. They have accepted challenges,
learned from them, and developed new and creative ways to solve problems. They show up each day, do their
best, and inspire others to do the same. Nominate an individual.

Executive
v

There's no question about it, data has proven that diversity and inclusion start at the top. If leadership does
not value D&, then it's impossible to build a corporate culture that does. Fortunately, there are executives
who have made D&l a priority at their companies and it is time to recognize them. This award goes to those
executives who empower and inspire those that they lead. Nominate an executive.

Entrepreneur
v Y

Our industry was started by entrepreneurs - wildcatters and mavericks who risked their lives to build
something for future generations. Although many of these companies have grown into large corporations, the
entrepreneurial spirit is still alive and well in our industry. This GRIT award goes to modern day mavericks who
have stepped out of their comfort zone with resilience and strength to bring something new to our industry.

v Team / Affinity Group / Network / Association

To qualify for a team GRIT Award, we are looking for groups, teams, affinity organizations and associations
who recognize the value of collaboration and inclusion. They support diversity while achieving tremendous
success collectively for their company or the industry. Perhaps it's an initiative or something bold they do to
improve the workforce? They embrace inclusion and use it to their advantage to problem-solve and generate
new and innovative solutions.

ALLY Award

An ALLY GRIT Award goes to those allies who have made it their mission to embrace inclusion. They see

and appreciate talent in its various forms, and they inspire those around them to pursue their goals and
ambitions. Allies are intentional with their words and actions, and they lead by example. They are advocates
for ALL types of talent in the energy industry.

v Best Workplace

For the first time, we are recognizing companies in the energy industry that are making a difference. A

Best Energy Workplace Award goes to those companies that are designing a culture of the future. One that
supports diversity and connects people to the beliefs and mindsets that will take our industry to the 22nd
Century and beyond. We believe that it's time to tell their stories. From startups to enterprise companies (and
everything in between), it is time to recognize the true difference makers.
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WATCH & SPONSOR

WATCH

Your membership includes a complimentary ticket for everyone. Buy up to a VIP seat or block of
seats this year, and get your ALLY*M mask or scarf.

SPONSORSHIP

Become a part of energy’s new narrative.

Align your company brand with a movement that honors the individuals, teams, affinity groups
and workplaces that are having an impact on our industry. We're the only recognition program
of our kind: global, diverse, inclusive, and relevant. Winning or even being shortlisted shines a
spotlight on your achievements among the industry’s finest. Many sponsorship opportunities
come your way but this is one that you can't afford to miss.

If you are interested in sponsorship, please contact us. We'll be hosting the awards online and
expect a great reach. Packages start at $1,000 and we have creative ways to work with your
budget.

When you sponsor our events, you are supporting a diverse and inclusive supply chain.
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UPCOMING EVENTS

You can always find events at www.pinkpetro.com/events

2 COLUMBIA [SIPA

;

JuL  11:00 am - 12:30 pm

29 Power After Carbon: Transitioni...

RACE AND PROGRESS
AT WORK

WOMEN

THE WORKPLACE

JUL  4:00 pm - 6:00 pm

29 Women in the Workplace: Race...

Diversity Summit

#DiversitySummitHouston

-
JUL  11:00 am - 12:00 pm
30 2020 Diversity Summit ...

Dé]lgg Fed Global Perspectives

AUG  5:00 pm - 6:00 pm

12 Giobal Perspectives with Marvin...

ALLY COUNCIL

Center on Global Energy Policy

Wednesday, July 20th, 11am CT, 5pm GMT | Live Web Event

ALLY" zicizac2oom

PUTTING ALLYSHIP
INTO ACTION

JUL  11:00 am - 12:00 pm
29 Putting Allyship into Action

LEAN IN| ey & [EEIITIIN vonen

Rl

present

) RESILIENCE:
An Energy Within

THURSDAY

July 30, 2020
12:30PM GMT
1:30PM CET

JUL  6:30 am - 7:30 am
30 Resilience: An Energy Within

SUMMER SERIES

JUNE 10 - AUGUST 5 | Wednesdays 2-3 EDT

AUG  1:00 pm - 2:00 pm
5 A lLook Ahead, 2021 Energy Poli...

AUG  August 19 @ 8:00 am - August 20 @ 5....
19 sth International Conference on...

$499

SUMMER SERIES

JUNE 10 - AUGUST 5 | Wednesdays 2-3 EDT

JuL  1:00 pm - 2:00 pm
29 Best Practices in Supplier...

9
Thursday, July 30th
1lam CT/9am PT

JuL  11:00 am - 1:00 pm
30 Part 2 Q&A: An Encore of How...

BOOK READING L L Y AABE

x4 “THE ENERGY WITHIN US

AUGUST 6, 11 1PM CT
s bt

AUG  11:00 am - 1:00 pm
6  “The Energy Within Us” Book...

AUG  7:30 am - 9:30 am
28 Embracing the Evolving Market...

$35
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Q2 PREVIOUS EVENTS

We've produced, co-produced or shared over 200 events in the past few months. Our audience
ranges from 100 to 1000 and for our conferences we average 75,000.

MAY

Grow with the Flow Book Review with Author
Katie Mehnert

C-Suite Series: COVID, Culture and Servant
Leadership

Leveraging Social Media to Influence and Build your
Brand

What Does the Pandemic Mean for the Energy
Transition?

LinkedIn with a Career Pause
Coach’s Corner May

Q2 Pink Petro Global Community Council Summit:
From Crisis to Recovery

Grow with the Flow Book Review with Author
Katie Mehnert

9 Lives Resilience: Act like it's your last day on earth
The Global Board Room

An Unfiltered Discussion About Bias

Essential Petroleum Economics & Decision-Making
CEO Chat with the Unstoppable & Gritty Kara Goldin
The Energy Workforce Returns to Work: Next Steps

Grow with the Flow Book Review with Author
Katie Mehnert

How to Talk About Emotional Wellness
Burnt Out? Lean Out. Strategies for Thriving
Empower Equity

Tapping the Intrapreneur from Within to Drive
Business Innovation

Fireside Chat in Energy: The Future of Work / PIVOT

Grow with the Flow Book Review with Author
Katie Mehnert

C-Suite Series with Ashild Hanne Larsen, CIO of
Equinor

ALLY COUNCIL

5 Ways To Stand Out and Get Hired

Grow with the Flow Book Review with Author
Katie Mehnert

Fireside Chat with Vicki Hollub

JUNE
Energy Institute Risk Management Training
Fireside Chat with Vicki Hollub

The Great Energy Pivot

PIVOT: The Next Chapter for Pink Petro
Energy Drone & Robotics Summit

Policy and the Future of Transportation Fuels

THRIVE Return to Work Job Search Group Coaching
program

American Association of Blacks in Energy: 2020
Summer Series

C-Suite Network Digital Discussion: Success Through
Major Transition

LinkedIn for Returners
How to Tackle Unconscious Bias in Recruitment

Management 3.0: The Millennial Whisperer, Bridging
Communication Gaps Between Generations in the
Workplace

Fundamentals of Titles, Deeds, Conveyances &
Leases

Making Black Scientists: A Call to Action
Energy and Commodity Analytics for Analysts

The Year Ahead Revisited: Jim Coulter Presents the
Road to Recovery

What the F@&k is Wrong with Everybody Else?: What
They Didn’t Teach You in Business School

El Live - Digital Transformation: Technology for
Efficient, Automated Remote Operations
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American Association of Blacks in Energy: 2020
Summer Series

Women In The Workplace: How We Work
C-Suite Network: High Stakes Forum
Bloomberg Invest Global

2020 Virtual Women in Energy Conference

Recent Advancements in Drilling & Completion
Design & Practice

C-Suite Network: High Stakes Forum
Bloomberg Invest Global
From Rocks to Drill Bits: How it all Fits Together

Silence is the Enemy - Confronting Bullying in the
Workplace

C-Suite Network: High Stakes Forum

The Women In Law Summit Series: Diversity,
Inclusion, and Self-Care

Bloomberg Invest Global

American Association of Blacks in Energy: 2020
Summer Series

Energy Analytics and Big Data for Managers
Going All In On Mindful Leadership For The Win
C-Suite Network: High Stakes Forum

Promoting Diversity in an Old School Industry with
Katie Mehnert

Business Leadership Imperatives for Optimal
Success

Beta Testing Kickoff

What does the Digital Normal look like after
COVID-19?

ALLY COUNCIL

JuLy

Climate and the COVID-19 Pandemic: Implications
for Future Energy Policy and the U.S. Economy

Energy Security in Times of Crisis

A New Lens on ESG: Measuring and Communicating
Long-Term Value in the Post-COVID Era

U.S. Production, Trade, and the Supply Chain

Tightening the Belt: Operational Resilience During a
Challenging Energy Era

How Black Lives Matter in Energy

Ask Me Anything: A Candid Conversation About Race
with Denise Hamilton

Women in Politics: Leading Through Crisis

Being Aware, Accountable & Creating Action for
Equality

Experience Makers Live

Sustainability Practice - Understanding ESG and its
Applications in the Energy Industry

How to Be an Energy Ally
ReCosting Energy
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YOUR ACTION:

Find out more about ALLYS™ and schedule | ¥
vour walk through. :

Click here
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https://app.hubspot.com/meetings/katie126

