ALLY

BRAND GUIDELINES

Powering an equitable energy transition
The social community for the energy workforce




How We See Ourselves

We all want to tell a compelling, forward-
thinking story about the ALLYSM experience.
While there are many different internal and

external audiences, the tools presented
here should inspire each of us to take part

in the ALLY Energy story.

ALLY Energy brands include The GRIT
Awards® and Best Energy Workplaces®,
Ally>M, The Voices of Energy*™, The Faces of
EnergysM, Energy Workforce of the Futures™,
Energy Diversity and Inclusion Index™ and
ALLY®M TOP Energy Voices. These brands are
trademarked entities by the United States
Trademark and Patent Office. The TM and
SM marks must be used in the first mention
either in communication text

and/or graphics.
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Our Brand Story
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Pink Petro™ Launch
Pink Petro is launched on International
Women'’s Day.

Our First Energy Forum
Pink Petro celebrates its first year and hosts
its first in-person and digital forum.

Experience Energy™ Launch
Careers website is launched with 1,000 jobs.

GRIT Awardss™ Program and Energy
Diversity and Inclusion Index is launched.

Energy Workforce of the Future initiative
launches to bring together companies to focus
on the energy transition.

The Pink Petro and Experience Energy
brands are retired.

ALLY*M™ prand is launched to reflect focus on
the intersection of equity, environment and the
emerging economy and energy transition.
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Color Palette
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Typography
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Brands

All brand logos are trademarked and/or service marked by the US Trademark office
and must be used according to their intended design and color codes below. In
the case of artwork on a colored background you may use inversed logos or all
white/black logos. All artwork should be approved in advance of release.

ALLY GCoresy EDIN?

WORKFORCE OF THE FUTURE Energy Diversity & Inclusion Index™

P ThE 6RiITAWARDS'  gest enercy [T

EN ERO'CES For the difference makers in energy.

Service Marked Brands:

o AllySM
 Energy Diversity and Inclusion Index™

« Top Energy VoicessM

 Energy Workforce of the Futures™

Brands marked and federally registered with the US Patent
and Trademark Office:

e The GRIT Awards®
+ Best Energy Workplaces®
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Brands
ALLYS

Logo with Tagline Logo without Tagline

ALLY ALLY
LLY

Advocate. Listen. Learn.

LLY

Advocate. Listen. Learn.

Note: The logo may also be used in all black or all white when needed to ensure legibility.

Logo Clearance

Other graphics, images, and logos should not interrupt the logo within the below guidelines.

X = width between two L's

ALLY :
Advocate. Listen. Learn. /‘ L L \

X = width between two L's
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Brands
ENERGY DIVERSITY AND INCLUSION INDEX™

Logo with Tagline Logo without Tagline
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Energy Diversity & Inclusion Index™

Energy Diversity & Inclusion Index™

Note: The logo may also be used in all black or all white when needed to ensure legibility.
Logo Clearance
Other graphics, images, and logos should not interrupt the logo within the below guidelines.

X =width | and space after
X =width | and space after
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EDII? Epné
Energy Diversity & Inclusion Index™ - .
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Brands
TOP ENERGY VOICES*"

ENERGY VOICES

Note: The logo may also be used in all black or all white when needed to ensure legibility.

Logo Clearance

Other graphics, images, and logos should not interrupt the logo within the below guidelines.

X = width between T and badge

ENERGY VOICES
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Brands
ENERGY WORKFORCE OF THE FUTURE®

N\

energy’ energy-

WORKFORCE OF THE FUTURE WORKFORCE OF THE FUTURE
Note: The logo may also be used in all black or all white when needed to ensure legibility.

Logo Clearance

Other graphics, images, and logos should not interrupt the logo within the below guidelines.

X =width on letter n

\Energy

WORKFORCE OF THE FUTURE
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Brands
THE GRIT AWARDS®

Logo with Tagline Logo without Tagline

THE 6RiTAWARDS' THE 6RiTAWARDS'

For the difference makers in energy.

AWARDS AWARDS

For the difference makers in energy.

Note: The logo may also be used in all black or all white when needed to ensure legibility.

Logo Clearance

Other graphics, images, and logos should not interrupt the logo within the below guidelines.

X =width of A
X =width of A

T T ’ |
T GRiT AWARDS THE 67T AWARDS
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Brands
BEST ENERGY WORKPLACES®

BEST ENERGY R GF{H=Y BEST ENERGY 'WORKPLACES

Note: The logo may also be used in all black or all white when needed to ensure legibility.

Logo Clearance

Other graphics, images, and logos should not interrupt the logo within the below guidelines.

X = width of letter W

BEST ENERGY RN GINH Y
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