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WELCOME
AS WE MOVE INTO THE NEW YEAR, WE ARE EXCITED 
TO EXPLORE NEW HORIZONS, BUILDING UPON THE 

MANY LESSONS LEARNED IN THE PAST. AFTER THREE 
GREAT YEARS OF CONNECTING THE SEO COMMUNITY 
THROUGH A PRINT MAGAZINE, WE HAVE DECIDED TO 

MOVE PAGES MAGAZINE EXCLUSIVELY INTO THE DIGITAL 
MAGAZINE SPACE.

HERE’S TO A NEW YEAR OF LEARNING, IMPROVING, 
AND ADVANCING OUR UNDERSTANDING OF SEO WITH 

ONGOING, FRESH INSIGHTS BROUGHT TO YOU BY SOME 
OF THE INDUSTRY’S LEADING VOICES. 

THANKS FOR READING.



PRELUDE

New Year’s resolutions have been the driving force of self reflec-
tion for the past 4,000 years or so. At no other time in the year is 
there such a collective repositioning as there is each January when 
many feel the need — and the motivation — to take a step back and 
acknowledge the relevance of reevaluation. The practice of taking 
stock in one’s own position in the business world is the necessary 
prerequisite to reassessing where you are, where you are going, and 
where you want to be. It is only then that we can slough off the 
worn, expired tactics.

True, it’s not always comfortable to push the boundaries of your 
current situation. And yet, isn’t that what is required of us to keep 
moving forward? Inevitably, and sometimes with a great sigh, we 
must admit to ourselves that those habitual practices have become 
as comfortable, and as much of a hindrance, as an old shoe. If found 
opportunities and optimal perks are what you are after (And who 
isn’t?) then look no further. Rich compilations sharing expert advice 
from some of the top leaders in the SEO community are here and 
ready for you to devour and implement. 

Although the shifting nature of SEO might, at times, drive us bon-
kers, Jori Ford reminds us that it was, in the first place, this thriving 
environment that drew us in. The SEO landscape changes for every 
site and — get this — we have the power to influence it with just a 
few lines of code. In addition, find out what we learned from SEO 
wizard Jordan Yokum as he fills us in on what it took to successfully 
implement a website migration and build an entire SEO program 
from the ground up. Or if you want to think outside your customary 
box a bit, read up on what Francine Rodriguez says about investing 
in Spanish PPC and why it may be your smartest move yet. And 
don’t be tempted to use shady tactics to keep up with less-reputable 
sites. Instead, withstand the test of time by keeping the user at the 
center of search efforts and identify the leaders (and their practic-
es) you admire and would like to emulate. (Izabelle Hundrev) And 
finally, are you up to snuff with creating content that targets linking 
intent? Sloan Roseberry encourages the use of research as a tactic 
and explains how it can become a pillar of your content strategy, 
while Andrew Dennis guides you through smart questions and prac-
tices that will make your content link-worthy.  

At PAGES, while we actively work to encourage evaluation and as-
sessment within the SEO community, we know that means we also 
are required, as a good example, to practice it within our own frame-
work. After careful consideration and discourse, we have made the 
decision to shift from a print magazine to an all-digital platform. 
We thank you for the enthusiasm you have fed us from the day our 
print magazine came into existence. Our plan moving forward is to 
continue to “wow” you with the same gorgeous designs, the same 
cutting-edge content and celebration of SEO achievements, and 
the same thoughtful responses to the questions you have regarding 
SEO best practices in the workplace. 

From the entire PAGES crew, thank you for your continued support 
and inspiration. Here’s to a productive and rewarding 2021! 

-The Pages Crew





https://chrome.google.com/webstore/detail/seo-meta-in-1-click/bjogjfinolnhfhkbipphpdlldadpnmhc


BACK TO CONTENTS

https://structuredseo.com/


“Most content marketers and SEOs recognize that link building can 
be one of the most difficult parts of the job. Performing original re-
search and creating reports is a tactic content and SEO teams can 
use to create content that targets linking intent, and comes with a 
wide variety of additional brand benefits beyond the optimization 

perks that appeal to SEO teams.”

- SLOAN ROSEBERRY
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“
“The Hispanic consumer is very important to the US economy be-
cause it controls $1.5 trillion in buying power. This is up 212% from 
the last decade and their consumption of product and services has 

increased by 42% in the last decade. They are incredibly valuable in 
the world of digital marketing because 66% of US Hispanics pay at-
tention to online ads, and most important of all is that 93% of His-

panic people who recall seeing an online ad take action.”

- FRANCINE RODRIGUEZ
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“
“When your website is at the mercy of an elusive algorithm, it opens up 

the playing field to innovate and push the boundaries on traditional tactics 
and “best practices.”

However, throughout shifting trends and algorithm updates, there’s one 
thing that still holds true: what’s good for the searcher is good for SEO.”

-IZABELLE HUNDREV
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“
“First and foremost, linkable pages have broad appeal. Think about it —
the page needs to be relevant to a person (or their audience) for them to 

consider linking, so the more people your page is relevant to, the more link 
opportunities you have.”

-ANDREW DENNIS
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Building worthwhile 
links is difficult. We 
have combined our 
expertise and years 
of experience into 
Link Building: From 
Beginning to Launch 
so everyone can 
benefit from what 
we’ve learned.

THE PAGE ONE POWER eBOOK

GET YOUR FREE COPY TODAY

https://www.pageonepower.com/link-building-book
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THE CREDIT

PUBLISHED BY PAGE ONE POWER

Managing Editor: JAN SCHMIDT

Art Director: A.J. OGDEN

Copy Editors: Andrew Dennis, Jen Wieber

 

PAGES is digitally published each quarter by Page One Power, LLC
for a total of 4 yearly issues. 

For advertising inquiries, please contact
Jan Schmidt at jan@pagesSEOmagazine.com

If you are interested in becoming a contributor to PAGES, 
you can reach our managing editor at jan@pagesSEOmagazine.com

Write to us at:
Page One Power
ATTN: PAGES Magazine
3100 N Lakeharbor Ln, Suite. 254
Boise, ID 83703

www.pagesSEOmagazine.com
DIGITIZED IN THE USA
Photography courtesy of unsplash.com

THANKS FOR READING!
HERE’S TO YOU!
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