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Meet ThinkLab

Your research partner for the interiors industry
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FOCUSED
ON THE DESIGN
INDUSTRY

ThinkLab is the only
market research firm
wholly focused on
the design industry
(and the ecosystem
that surrounds it).

ROOTED
IN INDUSTRY

EXPERIENCE

We have a deep

understanding that comes

from having
lived and breathed
the worlds of both

manufacturing and design.
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EMPOWERING INFORMED
DECISIONS

That means we are
uniquely positioned to
translate data
into actionable, key
Insights that drive your
business
forward, faster.
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01 Introduction

a |

If you are a flooring manufacturer that has ever
wondered how_designers perceive your segment
of the market; this.report is for you.

Designers and architects are powerful sources

of product/selection, and flooring.choices have a huge
impact on the overall aesthetic of a space, making

it one of the categories most important to A&D.

In this report, ThinkLab triangulates A&D insights, survey
results, and industry perspectivesto aid in a deeper
understanding of the flooring-specific specification
process, market sentiment, category positioning,

and opportunities to grow market share.
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01 Introductio

A Note t aders

The data c

LalNts a pictur
amid COVID-19.

During such rapid change, this
the most accurate snapshot of the
industry that we have as of the time
of release of this report.
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What does this mean for flg
process evolved? What will st k? What d
from flooring manufacturers today? ThinkLab wi
to track these questions (and more) as the year un
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02 Flooring Market Overview

N
Total available market for commercial and Il-
residential products in $B USD

Residential furniture
Lighting and lamps
Flooring

Paint

Office furniture
Textiles

Glass

Outdoor furniture
Window coverings
Wall coverings
Kitchen and bath fixtures
Ceramic and porcelain
Engineered stone

Laminate
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Flooring comprises
$30.1B of the total
available market
share'for commercial
and residential
products.

Sources: See appendix. 8



Intrigued.by.our research?

Sign up for our newsletter to hear about our latest initiatives
related to researching the world of design.

Other services include:

CEU Development & Training
Speaking Engagements & Workshops
Competitive Studies

Product Reviews

Interviews & Focus Groups

Surveys

M&A Research

We'd love to hear from you:

Olga Odeide

Business Strategy + Industry Partnerships
oodeide@thinklab.design | 843.576.9649
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