
 

Content Strategist  
London / US 
 
 
About Momentum.  
 
Momentum is an account-based marketing (ABM) consultancy.  We help global B2B 
organizations transform how their sales and marketing teams grow their biggest 
customers. Over the last 11 years we have become the top destination for global 
organizations with complex offerings across technology, financial services and 
professional services. 
  
You can expect to work with some of the world’s most exciting brands, including Google, 
Amazon, Microsoft, Oracle, and Dell. Our clients work in competitive markets and look to 
us to help them find differentiation – with go-to-market strategies that put customer 
relationships first through sales and marketing partnership. 
  
Our teams work at the intersection of insight, consultancy, and creative. We bring these 
disciplines together to help our clients build their businesses. If you’re up for a challenge 
and excited to be part of a new way for sales and marketing to come together, we’ll offer 
everything you need to build and grow your career. 
 
 
Where You Come In. 
 
A Content Strategist at Momentum is more than a talented writer. Yes, you need to have 
exceptional writing skills for both short and long-form copy. Yes, you need a creative streak 
so you can bring complex subjects to life in ways that will intrigue and excite a target 
audience. But you also need to be a consultant in the true sense of the word. Someone who 
wants to work closely with clients – get to know the key stakeholders, their marketing needs 
and build lasting relationships.  
 
This being a consultative role, you need to be comfortable running projects from the 
discovery phase through to execution, often with very little oversight. That means leading 
calls and sometimes workshops with Sales and Marketing teams to understand their specific 
content strategy objectives. Clients come to Momentum for advice so you also need to be 
confident in a brainstorming environment where you are expected to speak from a position 
of experience and expertise. 
 
When it comes to execution, your work will vary greatly from messaging and value 
proposition development through to video scripts, social media posts, blogs, web copy and 
longer-form eBooks. This role calls for someone who is a self-starter, versatile, and ready to 
tackle anything as our business grows and evolves. 
 
 



 

Key Responsibilities  
 

• Work closely with Client, Strategy and Creative Leads on a small number of clients 
from technology and financial services 

• Actively contribute and sometimes lead discovery calls with clients where you will 
engage Sales & Marketing stakeholders in a discussion about their program needs 

• Collaborate with Strategy on content planning, ideation and messaging 
• Work in tandem with Creative Leads to develop program concepts and articulate the 

rationale behind them 
• Present your ideas, messaging and written work to clients (and occasionally 

prospects) 
• Audit existing content from clients, make recommendations for new assets and 

develop orchestration plans  
• Support Designers and Art Directors in the execution phase and QC work when 

required  
• Own and manage all content work from end-to-end and capture client feedback for 

ongoing improvement  
• Contribute to Momentum’s own product evolution and marketing  

 

For more information on the role or to express your interest, email People Director 
Rhian.price@wearemomentum.com  

 
 


