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The Science and Strategy of Emotio
in Storytelling

content that you want your learners to remember.

“A story is really—and storytelling is really—nothing more than what we
thousands of years,” says Rick Zanotti, master storyteller and presid other.
We transfer and transmit knowledge from one to another. We also s i i ne another... We love to tell

stories as a people.”!

Why are we so drawn to stories? They're certainly entertaini ’ ce behind
storytelling and what that means for learning.

Paul J. Zak, Ph. D., and his lab were the first to discover
cooperation signal in the brain. “Oxytocin is produced w

cooperation with others,” Zak explains. “It does this by en mpathy, our ability to experience

others’ emotions.” 2 And when emplo empathy, th able to understand others’ reactions, including

those of other coworkers or client

Here’s how this ties into stor g: during tests, Zak’s at character-driven stories do consistently

cause oxytocin synthesis.® v using stopytelling in training, we can create that empathy in employees for

a specific work situati elling could be used to train a grocery store cashier—and create

empathy—on how to inte appy customer and why the cashier should bout the situation.

1 anotti. “5 Secrets of elL.earning Storytelling

http://community.trivantis.com/knowledge-base/ storytelling/

2 Paul J. Zak. “Why Your Brain Loves Good Storytelling.” H d'Business Review. 27 July 2016.
https://hbr.org/2014/10/why-your-brain-loves-good- storytellmg/

3 Paul J. Zak. “"How Stories Change the Brain.” Greater Good. 27 July 2016.



Using Branching to Put You

Diane Elkins, Artisan E-Learning

Remember those choose-your-own-adventure book
you read as a child? You'd read a section of the story,
and then YOU would get to pick what the character ic first. three big questions to ask yoursel
does next. If you want him to open the door, go to page
43, If you want him to keep walking, go to page 63.
Having choices made the book fun a

intimidating, but they

stion 1: Do you wan
st your learners or le
explore choices and
training is there to help Consequences?

In eLearning, letting the lear ake choices IS

and exciting, but it's more that. Most corporate

because a course

Learners don’t do somethi
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One Story Seven Ways

Stephanie lvec, Trivantis

According to journalist and author Christopher Booker, there are only seven ways to tell a stor
plot types are archetypal themes that recur throughout every kind of storytelling. Your challeng
designer is to choose the plot type that will be the best framework for your learning objectives.

® Overcoming the Monster

The classic underdog story goes all the way back to David and Goliath. T
creating training for small businesses going up against established in

® Rebirth

sonal relations training.

® Quest
The Lord of the Rings is a classic example of a que 0 0 t and some companions
set out to acquire an important object or get some , i tacles as they go. This can be a

® Journey and Return

Transformation through tra hronicles of Narnia. You could

and return plotline to te ltural sensitivity an ining or to teach safety techniques to stu

abroad students.

® Rags to Riches
In this familiar plot, the i ney, prestige, and more. A clas

You coul@

axgreat mistake or major charac

be used carefdlly in eLearning, but can be v

clarifying event. This can be very engaging ning if done well.

ext time you're looking to incorporate sto ng development, use these seven plot

s inspiration.

1 Christopher Booker. The Seven Basic Plots: Why We Te
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agrees, "out some people enjoy the

try—or banking, or accounting. To each
everyone finds NASCAR exciting either.
nstructional side, you'd almost have to
g lessons at 200 miles an hour to make
costs by utilizing eLearning. In short, they wanted the of legal insurance agreements interesting if you
face-to-face presentation to be put online. As you can leave it to just the text.

imagine, what came of that was bland, and not very

memorable.




The Story Arc: Tips on
Using This Classic Model
for eLearning

Jennifer Valley, Trivantis ,///////

A strong story arc can contribute to a successful eLearning story. This creates a

narrative where the learner is introduced to a character, an obstacle oceurs, and
a resolution must be found. The story arc is used across telévision, books, video cc . .
games, and movies to create tension and the feeling that the audience knows and Sto I’ytelllng IS
can relate to each character. This is also true for a learner taking a training course. about two things;
The more your audience is able to relate to the character, the easier it will be to it’s about Character
apply the information to a real-life scenario in the future. and plot_”

- George Lucas

STORY ARC

Climax
Create the turning point.

Rising Action - Add events relating to the
obstacle. Introduce supporting characters
or antagonist46 advance the story.

Falling Action - Reveal any
additional details.

Obstacle - Present
a challenge that the
character (and learner)

must overcome: Resolution - Share

the final outcame,
plus lessons
learned by the
charactentand
learner).

Introduction -

Introddce the main 4 >

characterand
backgroungd info.
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Trying to drive behavior change? Use an en
centered around a main hero character—or wi
well here.

Teaching informati htforward, plain speech.

the time for cracking jokes.
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ee, very animated and

name, you're on your way!

€ - 7
—— ¥ edd the Introduction, now it's lime for a tion
2 Chaj roduction Tool Dasics z
<
5 ree Status page. As you finish D.;"“ Chapie!
ull retum to this page and chck Rl b tN

" & Nt chapled.

O“m_ Chapter 2
Making Adjustments

0: Chapter 3
Complicaions

Quiz

When you're ready, chick the link for Chapter
1 on the nght

Exit course

Offi Shirley - F Safety Basic Training Course
Office tance instructor at the Food Safety A

how to p -borne iline " She is a straight shooter and

ant, pa er’'s Ed instructor.

TIP: You may notice some of my GUIDES are short in stature. | find that short GUIDES take up less real estate onscreen.



Key Poses for Your Guide






