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Introduction

1 https://www.supermarketnews.com
2 https://news.gallup.com/home.aspx

“The online grocery market has a sizable number of shoppers, but they 
generally buy online infrequently.”  
– Deborah Weinswig, CEO at Coresight Research1

The online grocery business is growing rapidly. Its market value has doubled 
between 2016 and 2018, indicating that consumers are beginning to feel 
more comfortable ordering essentials and certain foods online. When the 
coronavirus COVID-19 pandemic hit in early 2020, having a digital presence for 
online ordering and delivery services became critical for businesses to remain 
DȵRDW��'LJLWDO�FRPPHUFH�KDV�EHFRPH�D�VHULRXV�FKDQQHO�IRU�IRRG�UHWDLOHUV��
even if the purchase rate does not yet reach the in-store retail.

According to studies, 11% of US adults buy groceries online once a month, 
7% also buy fresh food. This range is similar for consumers in many other 
countries around the world. Online food shopping is more common among 
parents and high income adults.
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https://www.supermarketnews.com/online-retail/study-number-online-grocery-shoppers-surges
https://news.gallup.com/poll/264857/online-grocery-shopping-rare.aspx


FRPPHUFHWRROV�LV�WKH�ZRUOGȇV�OHDGLQJ�SODWIRUP�IRU�QH[W�JHQHUDWLRQ�%�&�DQG�
%�%�FRPPHUFH��7R�EUHDN�WKH�PDUNHW�RXW�RI�EHLQJ�UHVWUDLQHG�E\�OHJDF\�VXLWHV��
FRPPHUFHWRROV�LQYHQWHG�D�KHDGOHVV��$3Ζ�ȴUVW��PXOWL�WHQDQW�6DD6�FRPPHUFH�
SODWIRUP�WKDW�LV�FORXG�QDWLYH�DQG�XVHV�ȵH[LEOH�PLFURVHUYLFHV��7KLV�HQDEOHV�
customers to deliver the best commerce experiences across all touchpoints.

$ERXW�FRPPHUFHWRROV

0XQLFK���%HUOLQ���-HQD���$PVWHUGDP���/RQGRQ���'XUKDP�1&���6LQJDSRUH���0HOERXUQH
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