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WELCOME
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KISS = KEEP IT SUPER SIMPLE 

BECAUSE CUSTOMERS ARE….
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...DISTRACTED & BUSY...(Plus not that smart)
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MAKE CUSTOMERS FEEL LIKE...
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MAKE IT AS EASY
AS POSSIBLE 

TO DO BUSINESS 
WITH YOU!
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BESTKEPTSECRETISM
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Ready to Start Crushing It?
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CURT@B2BTAIL.com

COMPLIMENTARY 
WEBSITE AUDIT
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mailto:CURT@B2BTAIL.com
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SEEKING SOULMATES
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KYS
KNOW 
YOUR 

SOULMATE
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Discovering Your Soulmate Helps Define...

● Keyword Strategy 

● Landing Pages - Website - Product - Pricing 

● Where to Market Your Products & Services

● What Socials Your Soulmates are Hanging Out at  

19Ra
dio 

KISS = KEEP IT SUPER SIMPLE 
“Being part of the digital marketing course was really eye-opening, especially when it came 
to our customers”

“We weren’t even close to doing what we needed to do to reach our customer,” he said. 
“The class helped me realize we need to zero in on dog owners first. Now we know who our 
customer is and how to talk to them.”

“I’d always thought our client was the mom-and-pop store. It’s really the distributors and 
manufacturers.”

“It was life changing for us,”
20Ra

dio 
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WIIFYS
WHAT’S IN IT 

FOR
YOUR SOULMATES  
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“We-We” Syndrome 

● WE ARE On Time 
● WE ARE Top Quality
● WE HAVE Wonderful Expertise
● WE HAVE AMAZING Capabilities
● WE ARE THE BEST - JUST ASK US 
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IT’S ALL ABOUT

THEM!
25

YOUR BUYER’S JOURNEY

26War
n
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MAKE IT AS EASY
AS POSSIBLE 

TO DO BUSINESS 
WITH YOU!
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Win the Engineer 
& 

Close the Sale
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ENGINEERING ERNIE!!
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LINKEDIN? 
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 Focus on making a difference

Nobody cares about your product, service or solution.

That's the hardest thing for sellers to realize.

All they care about is the difference you can make for their 
organization.
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SWEETNESS 

“NEVER DIE EASY”
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ENGINEERING ELSA 
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Make a Buying Decision On Friday Midnight
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MAKE IT AS EASY
AS POSSIBLE 

TO DO BUSINESS 
WITH YOU!

59

60

59

60



1/27/2022

31

BREAKING IT DOWN
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VIDEOS ON VIMEO 
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3 out of 8 Results  
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Search 8” Ground Straps 
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Let’s Go Under the SEO Hood 
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SEO YOAST 
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Tag Images 
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Keyword research is simply understanding 
what people are asking 

and then...

Depositing yourself into the conversation

90

89

90



1/27/2022

46

Shoes 
Running Shoes 
Pink Running Shoes
Pink Nike Running Shoes 
Pink Running Shoes with Purple Shoelaces
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Google Keyword Planner 

92

91

92



1/27/2022

47

93

DOMAIN AUTHORITY   
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HIGH DA BACKLINKS   
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MAKE IT AS EASY
AS POSSIBLE 

TO DO BUSINESS 
WITH YOU!
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MAKE THEM FEEL LIKE...
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THANK YOU!!!!!
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THANK YOU EMILY!!!!!

102

101

102



1/27/2022

52

103

CURT@B2BTAIL.com

FREE WEBSITE AUDIT
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