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W hat are the benefits of an audience-first SEO strategy?

How do | integrate keyword intelligence and audience intelligence research to formulate an

audience-first SEO strategy?

How do | optimise towards an audience-first SEO strategy to improve performance?

How do | coordinate an audience-first SEO strategy?

What do | need to start formulating an audience-first SEO strategy?
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SEO Strategy Survey Results

Please select from the list the data sources which you use as part of your SEO strategy. (You can
select as many as you want)

136 out of 136 answered

1 Keyword data (e.g. Google Ads Keyword Planner & SEMRush) 96% / 131 resp.
e

) Backlink data (e.g. MajesticSEQ) 44% /50 resp.
——

3 Content analytics data (e.g. BuzzSumo) 29% / 40 resp.
|

4 Social media data {e.g. Audiense & Pulsar) 16% /22 resp.
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SEO Strategy Survey Results

Do you think search engine keyword data provides enough insight to fully understand the
interests and behaviours of your target audiences?

135 out of 136 answered

369 / 45 resp.
1

63% /386 resp.

Yes
No
: -=—
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SEO Strategy Survey Results

Do you find it difficult to generate content and digital PR campaign ideas?
135 out of 136 answered

53% /72 resp.
1

46% /e resp.

Yes
No

2
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SEO Strategy Survey Results

Would you like to increase the speed and efficiency of your link opportunity prospecting?

135 out of 136 answered

Yes 88% /120 resp.
' "
2 No 11% /15 resp.
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How do you integrate social media data to
improve your SEO performance?

"I don’t integrate enough social media into my strategy, but |
know it should be included. | actually think SEOs should really

A . X L . "I do not" "I don’t use social media data for any seo activities"
just be considered organic traffic drivers and work on a multi-

channel organic strategy"

"I don't" "Na" "Not done much, still pondering."

"Never" "We don't really." "No idea"
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How do you integrate social media data to
improve your SEO performance?

"Social media data paints the picture of what audiences are
specifically talking about. | look at that in coordination with
keyword data to determine what content is most relevant and
most engaging to audiences and plan content around that."

"I consider themes, keywords and statistics in my content writing
process."

"For content ideas, personas, evaluating different traffic
aquisition channels and their strenght with competitors"

"l use hashtags to gather more information and insights about
other brands in the category”

"Social media data helps inform personal research, allowing us
to better understand the mindset of the searcher. We are then
also able leverage rich results in the SERPs to our benefit."

"I analyse which type of content is getting the most social shares
in my niche. | use that information when creating content.”

"We started social media marketing pretty late. So, right now we
mostly keep a close eye on our competitor social media content,
and try to look for some ideas there"

"By working with demographic data collated from social media"

"Variety of ways including improving ideal customer profile"
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@nheMarket - rightmove & ZQOplc (©) PrimeLocation

Common KW Structure: {X bed} house / flat /
apartment / property {X location}
Google
Additional High Priority KW Segments (‘SEO
Competition’ will vary):
Google
New Homes (e.g. “new build homes in
london” 1,300 avg. m/s)
Luxury & High End Properties (e.g. “luxury Google
apartments london” 1,600 avg. m/s)
Commercial Properties (e.g. “commercial
property for sale london” 1,300 avg. m/s)

new build homes in london

luxury apartments london

commercial property for sale london

£l 1,300 EB $2.55

£l 1,600 K3 $2.40

£l 1,300 3 $2.32

X

X

w | -

o
3
a0
£



What are the benefits of
an audience-first SEQO
strategy?
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Benefits of integrating KW & audience intelligence

O ..I Understand keyword-level ‘search audiences’ by gathering behavioural insights using

social consumer segmentation data from audience intelligence research

O 2 Enhanced keyword-level content strategy and SEO topical modelling informed by

integrating keyword intelligence and audience intelligence insights

O 3 . Prospect hyper-relevant influencers and link opportunities at scale efficiently per niche

search audience within a keyword segment
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What does keyword intelligence provide?

O 1 . A process for identifying relevant, high value keywords

O 2 . How to develop keyword strategies for SEO visibility across the sales funnel

O 3 . Prioritising your SEO strategy to increase organic visibility based on competitor insights
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What does audience intelligence provide?

O ..I Analysing social consumer segments which are derived from a larger subset of the

market outside that of your brand’s customer base

O 2 Provides richer, more relevant audience insights based on behaviours and interests

03 . Tailor strategies to their interests and increase likelihood of achieving KPls




Keyword Intelligence (Tech: Google Ads, Intearation Audience Intelligence (Tech: Audiense,
SEMRush, GetSTAT) 9 SparkToro, Helexia)
Y,
) |dentify relevant Audience Identify social
and authoritative intelligence on consumer
Keyword Research SEO Gap Analysis “SEO competitor” “SEO competitor” segments for
entities for entities’ social keyword-level
) keyword segment profiles ‘search audience’
Profile Attributes
Google algorithm E.G. “Luxury Report:
determines Property” Interconnected
authority & www.christiesrealest social profile
relevance to rank ate.com > analysis on user
websites @ChristiesHomes behaviour &

interests



http://www.christiesrealestate.com/
http://www.christiesrealestate.com/
https://twitter.com/ChristiesHomes

How do | integrate
keyword intelligence and
audience intelligence
research?
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UK property in

UK Property Portals - Search Audience
Full audience
247 184 members

Demographics

They are They are
Male 18-24 years old
5156% 39.81%
They speak Top city
g
English London
7333% 29.07%

They describe themselves as...

Love Life
465% 33%

Top country

-

United Kingdom
99.88%

Interested in

¥

Sports
36.48%

Music
267%

See all demographics

ustry example

Top Brands

The Guardian

Top Influencers

Ariana Grande

Twitter

Niall Horan

Top content sources

e
BBC Breaking
News

PN
( )
A -4

BBC News (UK)

> \
(o)
)

YouTube

See all brands

Donald J. Trump

See all influencers

R
I )
v

The Guardian

See all sources

Segments

A W 4.
@ beautiful, friends
e/,

See all segments

Actions v
@ writer, views
; hd
o ol ® ¥ (@ fashion, home
*® o
'SB
)

snapchat, follow
back
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UK property portals — audience report

Segments

Uploading UK property portals into an

audience intelligence report provides

\ wife 1%

Segment size

beautiful, friends Actions v fashion, home Actions v snapchat, follow b...  Actionsv

some insights blogger 2% folow follow 2% ope 2
1¥.27% married 1% 23% beauty 2% 074% insta 1% 0.49% politics 2%
gil ™ online 2% follow follow T brexit 2%

The audience segments are not defined at
granular level as it’s too broad

"®O

back

@

“ H H ” antanddec Holly Olly Mumsnet M&S  Stylist a ‘ Paul  James Owen
BeaUtIfUL frlends Is Core BZC property Willoughby... urs Magazine READ Muster Mark Mason O'Brien Jones?
N BIO Sullivan
searcher audience segment
#usforthem #winchester #covid19 #NHS
[13 H ” . #openourschools #westbexingtonbeach Sk #oldore Favar #Brexit
Fashion, home” is an audience segment
. . #mypeacefulplace #strongwomen
tailored to property enthusiasts .
ge 18-24 4522% .
Age 18-24 29.86%
Age 18-24 38.05% Age 18-24 31.06% Sgnder Fomale 6455% Gender Male 63.06%
« o . 9 . oy ) .
Writer, views” is a political, Gendor  Famde S | Gonder  Femoe sz | UM UM 0% G uned  see
.« . . : 2 : = " & Kingdom
oplnlon-former audience segment. Countries United - 9957% Countries - United s Inerests ~ Moviesand  5479% . :
Kingdom Kingdom - Interests Work 51.24%
Interests Sports 55.96% Interests Foodand  2557%
drink

View more detalls -

View more detalls —>

View more detalls >

View more detalls —>



This doesn’t give us the granular audience insights to help us formulate
content strategies, digital PR campaigns or prospect link opportunities
at a keyword-level (e.g. Luxury property, New homes, Commercial
property)...

We need to undertake keyword intelligence first
to identify which social profiles to analyse per
keyword segment!
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Keyword intelligence process

Keyword Use Research To

Keyword

SEO Gap Analysis Targeting Formulate SEO
Research
Strategy Strategy

Competitor SEO
Authority Gap

Keyword
|dentification

Competitor Gap
Analysis

SERP Intent & g
Template Analysis Keyword Clustering

Featured Snippet
Optimisation

SEO Content Plan

E-A-T Signals &
Google’s SQERG

Keyword
Segmentation

Prioritise SEO

Keyword Cleaning Keyword Prioritisation Resource
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Audience intelligence process

: - Use Research To Formulate SEO
Keyword Research SEO Gap Analysis Keyword Targeting Strategy
Strategy
. : Audience Influencer Entity Audience-first Strategy

Upload SEO Competitors & -goi i
P : B Social Listening on Top 1-5% on going Lomant Topic
Into Audience Intelligence o Analysis per Keyword-level
of Influencer Entities & s 2
Report Search Audience

Content Analysis on Search Digital PR to Target
Audiences’ Influencer Influencers per Keyword-
Entities level “ Search Audience’

Identify Keyword Segment
to Audience Overlap

Generate Keyword-level Regular Updating of

Implement SEO Topical

S REl e TG Modelling Content Plan

Influencer Entities

Keyword & Audience
Intelligence Research
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Keyword intelligence process

Keyword
Research

Keyword
|dentification

Keyword
Segmentation

Keyword Cleaning
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Keyword identification

D) ANSWER ‘m

N\ Google Ads QELRRE SermrusH

G,O | glc ‘ Keyword Tool ©X searchmetrics
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Keyword segmentation

nfl e fopealan "luxury mansions” “new build “industrial units “luxury homes
homes” for sale” london”
Transactional Informational Navigational

{ how to buy Iand

|

“onthemarket new
homes”
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Keyword cleaning
AGoogle Ads

“property to rent” “houses to rent”

“property to rent in

London”

“private property to ” ”
X i flats to rent \/

“apartments to ‘/

rent” rent”

“houses for rent by “property to rent in \/
landlord” cornwall”




Semetrical

Keyword intelligence process

SEO Gap Analysis

Competitor Gap
A EV

SERP Intent &
Template Analysis

Keyword Prioritisation




SEO Gap Analysis

Audience Intelligence Report

Upload SEO Competitors &
Into Audience Intelligence
Report

Identify Keyword Segment
to Audience Overlap

Generate Keyword-level
‘Search Audiences’ Using
Influencer Entities
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Competitor SEO gap analysis

Tag Keywords
(Segmentation)

Keyword Research

Keywords Rankings

Export Ranking Data Transfer & Format Pivot Data For
(Inc. Competitors) in Excel Best Performers Per Tag

=—— O

SermirusH SEO Gap Analysis

On Best Performers
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Use ‘SEO competitors’ to inform your audience
intelligence research

SEO Competitors Count of Keyword
Savills 184
SEO Competitors Keyword Count (Luxury Properties) Prime Location 142
200 Knight Frank 142
OnTheMarket.com 132
Rightmove 124
Sothebyrealty 118

Christies Real Estate 112
Luxury Estate 110
g News Now 92
:%‘ Trovit (Homes) 88
s Beauchamp 69
§ UK Land & Farms 69
Mitula 58

Fine and Country 51

Zoopla 47
Luxury Portfolio 45
Luxury Property 45

& < —

o James Edition 44

SEO Competitors Mansion Global 42

Octagon 27



http://onthemarket.com/
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“Luxury Property” SEO competitors

SEO Competitors Website Twitter Handle Keyword Tag Type Count of Keyword
Savills search.savills.com https:/ftwitter.com/savills Luxury Property Agent 184
Prime Location www.primelocation.com https://twitter.com/primelocation Luxury Property Property Portal 142
Knight Frank www.knightfrank.co.uk htips: itter.com/knightfran Luxury Property Agent 142
OnTheMarket.com www.onthemarket.com https://twitter.com/OnTheMarketCom | Luxury Property Property Portal 132
Rightmove www.rightmove.co.uk https://twitter.com/rightmove Luxury Property Property Portal 124
Sothebyrealty www.sothebysrealty.com https://twitter.com/sothebysrealt Luxury Property Agent 118
Christies Real Estate www.christiesrealestate.com | https://twitter.com/ChristiesHomes | Luxury Property Agent 112
Luxury Estate www.luxuryestate.com https:/ftwitter.com/luxuryestatecom |Luxury Property Property Portal 110
News Now WWW.Nnewsnow.co.uk N/A Luxury Property Agent 92
Trovit (Homes) homes trovit.co.uk https://twitter.com/Trovit Luxury Property Aggregator 88
Beauchamp www.beauchamp.com https: itter.com/beauchampest Luxury Property Agent 69
UK Land & Farms www.uklandandfarms.co.uk |N/A Luxury Property Aggregator 69
Mitula property.mitula.co.uk N/A Luxury Property Property Portal 58
Fine and Country www fineandcountry.com https://ftwitter.com/FineandCountry  |Luxury Property Property Portal 51
Zoopla www.zoopla.co.uk https://twitter.com/zoopla Luxury Property Property Portal 47
Luxury Portfolio www.luxuryportfolio.com https://twitter.com/luxuryportfolio Luxury Property Property Portal 45
Luxury Property www.luxuryproperty.com https://twitter.com/luxuryproperty Luxury Property Property Portal 45
James Edition www.jamesedition.com https:/ftwitter.com/JamesEdition Luxury Property Luxury Portal 44
Mansion Global www.mansionglobal.com https://twitter.com/MansionGlobal Luxury Property Media Brand 42
Octagon www.octagon.co.uk https://twitter.com/octagondev Luxury Property Agent 27
Lux Habitat www.luxhabitat.ae https:/ftwitter.com/LUXHABITAT Luxury Property (Info) | Blog (Luxury) 10
Luxatic luxatic.com https://ftwitter.com/luxatic Luxury Property (Info) | Blog (Luxury Generic)

The Richest https:/www.therichest.com/ |https://twitter.com/therichest com Luxury Property (Info) | Blog (Luxury Generic) 5




Make sure that you have refined your SEO competitors to those which are hyper-relevant to the
keyword topic

Google results will often include websites which can dilute your audience intelligence report

These are often major ecommerce websites or large media brands with only one Twitter profile despite
various areas of specialism or product range

E.g. for “Luxury properties”
Rightmove (too broad an audience) Savills (High end & Luxury specific)

Zoopla (too broad an audience) Knight Frank (High end & Luxury specific)
OnTheMarket.com (too broad an audience) Christies Real Estate (High end & Luxury specific)
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UK “Luxury Property” — creating audience report

Audiense Insights

nsignts > New audience Inteligence report
@Nnme your report Define your audience t
insights > New audlence Intelligence report
Name orth report
o SR Teee— Name your report (@) Define your audience Launch Report
\ B T pem -
\=f oo
Followers of Location %
3 o 2
Q. Audiense Insights I -4l m) a8 Include any A Is any of t
Insights > New audlence Intelligence report

@savills  @knightfrank United Kingdom of Great Britain and Northern

Ireland, United Kingdom
@sothebysrealty  @ChristiesHomes
Name your report @ Define your audience Giuiyeenion) jebealchampes - Q
@FineandCountry  @LuxuryPortfolio

Choose how to define your audience @Luanbropeity’ (GamesEdiion

@MansionGlobal  @octagondev

OR
3 e 1
° Back to the Basic Audience Manager
I ' (]
¥ ¢ W °

(]

N
Visit the guide
Profile attributes

o buil

Conversations

dvanced

Jassic Audience Manager
Upload your audience

Audiences based on biography, gender,

Audiences based on their recent use of
Job title, account followers and more.

Upload audiences from social listening
hashtags, keywords and URLS.

tools, CRMs and more.

Select Select

Select
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UK “Luxury Property

UK Luxury Property Industry Report
Full audience
27 393 members

1

UK Luxury Property Industry Report

Segments distribution
This graph shows the most relevant segments of your community. Read more

real estate,
® commercial
property

@ south, devon & ° .
@ rural, agricultural & " 2
. . I *

- - n ~ r
» | letting, estate
. i Y
-~ agents

® planning, housing ¢ ) .

.
@ scotland, yacht & )

— audience report

Actions v

Top bio keywords

property 8% london 7% uk 7% estate 7% commercial 6%

services 6%  business 6% based 6% design 5% management 5%

Distinctive affinities

- N = ® 6§

Savills Knight Frank  Property EG RICS
Week

Top hashtags

#webinar #tourism i i #sc

# d # #
Top characteristics
Age 18-24 2873%
Gender Male 67.43%
Country United Kingdom 100%
Interests Business and industrial 42.35%

View more detalls -
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ldentify niche audiences per keyword segment

“Luxury Property” keyword segment audience report

UK Luxury Property Industry Report
Full audience

27 393 members
UK Luxury Property Industry Report

Segments distribution
This graph shows the most relevan

egments of your community. Read more

real estate,
® commercial Vg
property

. ® ales, cardiff &

planning, housing & ) +

T
@ scotland, yacht &

Actions v
Top tio keywords
property 1% london 7% uk 7% estate 7% commercial 6%

services 6%  business 6% based 6% design 5%  management 5%

ive affinities

B tar (%)
Savills EG RICS

#webinar  #tourism

#receptionscreen  #protectivescreen  #northwest  #netzero

Top characteristics

Age 18-24 2873%
Gender Male 6743%
Country United Kingdom 100%
Interests Business and industrial 4235%

View more detalls >

south, devon Actions~ scotland, yacht Actions v wales, cardiff Actions -~

Segmentsize Distinctive bio Segmentsize Distinciive bio Segment size Distinctive bio
an_ keywords #e keywords b, keywords
dorset 9% glasgow 5% south 10%
122% 1% 1.08%
exeter 8% industry 5% south ”
west 7% news 5% e
creative 4%
Distinctive affinities Distinctive affinities
— = ~ Distinctive affinfties
s e gﬁ
v v 2 *
Devon Dorset Western Scottish BBC The = .
Life Morning Sc Cardiff WalesOnline Cardiff
News Newss Council Life
Top hashtags Top hashtags Top hashtags
#redundancy #NowrongPath #wales  #Wales
#property  #feedback #Glasgow #covipie
#topshopstyle
Top characteristics Top charactertstics
Age 1824 33.4% Top characteristics Age 2534 33.93%
Gender Male 61.08% Age 18-24 27% Gender Male 7172%
Countries  United 100% Gender Male 63.97% Countries  United 100%
Kingdom
Countries  United 100% Xingdom
Interests  Business  4771% Kingdom Interests  Business  3976%
and and
— Interests  Sports  42.68% okt

View more details —> View more details > View more details >
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Audiense and influencer entity “affinity scores”

Q. Audiense Insights

o)
U
&

Insights ) UK Luxury Property Industry Report > Audience breakdown  letting, estate agents > Influencers & brands.

UK Luxury Property Industry Report
@ letting, estate agents v Compared to: UK Luxury Property Industry Report Actions Vv
13 015 members

Demographics ~ Socioeconomics  Influencers & brands  Interests  Media affinty ~ Content  Personality ~ Buying mindset  Online habits

Filte led:
Ranking ezl Sortby: Affinity v
Micro Influencers: max 100 000 followers X

Custom Rankings

Name Biography Affinity @ Uniqueness © Reach® Social media
Savills s a leading commercial, residential and
rural eal estate service provider. Established in N 575>
1 7 v
s Svills 1855, with over 600 offices and assoclates o797% S o OO0

around the world.

Independent, international, commercial,

residential. Locally expert, globally connected. -
4926 63.4K v
:: Knight Fre Follow for our latest properties, news, research & ssox 0000
reports.

As the UK's no. 1 property website, we are here

o help you find your happy! This account is s
R ) Rightmove monttored Monday to Friday between 9am and e gait sx OO 0@ v
5.30pm (UK tim),
We know what a home Is really worth. Let us help
Zoopa Zoopla you find yours. Search now at -}S b2 6138 nx OO @ %
httpsJ//www.zoopla.co.uk/
Property and house price news and comment.
e Telegraph Property Sign up to our Property newsletter by clicking the -‘:;f‘ 56.58 nx OO @ >
link In bio.
Global property news, real estate news, property
P Investment reviews and analyss, real estate .
/ roperty’ 574 63.2K v
W B Wie features and up-to-date UK and overseas 765% x 000
property news.
Find your dream home at .
@ i - e ox 0O0Q -
Commercial property tweets and more from the
Property Week team. See @pwéjobs for carcers [ 4595%
B proparty Weak cpporuntio and aPnows for ot RS peei a0zt »x Q00O -
newsteed
Newsfeed: News from the leading commercial
property market magazine. See @PWaJobs for [ +5°%
‘Week 512 69.6K v
B Property Crcer cpportuites & @PropertyWeck to keep pry 00 00

touch with the team.
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Keyword-level ‘search audiences’

“Luxury Property” - Niche Luxury Property Seekers ‘search audience’

(“south, devon”, “scotland, yacht”, “wales, cardiff”)

Entity =| Bio = Affinity - Full Audi =il - Full Audi = Reach = south, devon Y scotland, yac = wales, cardifi =
Telegraph Property Property and house price news and comment. Sign up to our Property new 4274 80.78 70000 25.67

Times Property The facts, figures and fantastic homes from @thetimes and @thesundaytimy 34.36 78.02 48200 17.07

Coast Magazine Coast is the only national magazine to exclusively cover the coastline of the 17.01 67.35 48200 17.01

Times Law Legal affairs analysis and opinion from @TheTimes. Sign up to The Brief, a 8.96 8.96

Claridge's Part of @MaybourneHotels and at the centre of London’s Mayfair, Claridge 537 6246 60200 537

Michael Caines MBE D After love there is only cuisine! #noreasonjustpassion Chef Owner of @lymp 24.78 67.26 67800 24.78

Law Society Gazette All the latest top-quality legal news and analysis for solicitors, barristers, tra| 13.43 63.76 63810 13.43

Ben Ainslie Sailor/Pilot Team Principal Ineos Team UK 6.27 60.24 81400 6.27

Chambers and Partner The official Twitter account of Chambers and Partners - researching the wol 5.07 57.07 29100 5.07

SunGift Solar SunGift Solar are award-winning experts in the design and installation of bg 5.07 57.09 2700 5.07

King College (Taunton) | King's College, Taunton is an Zindependent co-educational boarding and da 507 57.09 4200 507

"scotland, yacht" Audienci e - "Luxury Property - Very High

Entrepreneurial Spark Thriving in a world of exponential change means it is crucial to think and ac 221 7073 37300 22.11

Gleneagles An iconic country estate nestled in the beautiful hills of Perthshire, Scotland| 20.13 69.71 37300 20.13

Laing O'Rourke Our mission is to be the recognised leader for innovation and excellence in 1 19.14 69.05 50500 19.14

Royal Yachting Association| The Royal Yachting Association is the UK's national organisation representin 16.5 68.83 35200 16.5

V&A Dundee An international design museum, we present the brilliance of Scottish creati 1683 68.28 45100 16.83

National Galleries Our Galleries are closed until further notice. Explore our collection online at 12.21 66.07 66100 12.21

htsi The FT's multi-award winning luxury lifestyle magazine. 5.28 65.09 43500 5.28

Little Black Book Handpicked restaurants, bars, hotels, events & stores in Edinburgh Privilege 6.6 64.87 31900 6.6

Julie Perry VP of Marketing @BoardableApp. Marketing Co-Chair for @USSuperyacht 5.28 56.69 10200 5.28

MGM Boats International yacht brokers based in Ireland, UK, Malta, Portugal and Mallord 5.28 56.69 1300 5.28

"wales, cardiff" Audience - - "Luxury Property - Very High L

BeechHillHotel&Spa On #Windermere is a #Luxury 4* #Hotel. For Stunning Views, Award Winn| 7.43 61.81 72000 743
Celtic Manor Resort One of Europe's finest 5* destinations for business events, golfing getawayg 5272 78.57 69700 53.72
NationalTheatreWales National Theatre Wales: The nation of Wales is our stage. Cened| Cymru y: 17.91 69.97 21100 17.91
The Royal Mint Welcome to The Royal Mint - tweeting 1,100 years of history. For bullion ar| 15.2 69.07 35900 15.2
Business Matters Business Matters: UKs largest business magazine for entrepreneurs & ownel 5.07 65.02 34500 5.07
Deloitte UK Latest news & research from the business advisory firm Deloitte UK. http:// 6.42 63.47 72200 6.42
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Keyword-level ‘search audiences R‘ll‘

“Luxury Property” - Niche Luxury Property Seekers (“south, devon”,
“scotland, yacht”, “wales, cardiff”)

J[ FINANCIAL TIMES
COaS PI’OpGI’ty LiStiIlgS King’s College

magazine TAUNTON

: NI & s Jpo hbw tO .
ETIMES clAaripcrs  (Gazette Speﬂd it
NATIONAL 338 Royal Business Matters Deloitte

Mlnt® UKs leading business magazine

TH

Real Estate
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Keyword-level ‘search audiences’

“Luxury Property” & “New Homes” - Residential Estate & Letting Agents - (“property, estate”)

.pmperty
TIMES PROPERTY estarencen: 0P @Y€
PROPERTY WIRE ngf"ty OWhatHouse’?

EstateAgentTODAY (&) PROPERTYTALK TheNegotiator >
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Keyword-level ‘search audiences’

“New Homes” - Housing Planning (Construction, Regeneration, Infrastructure & Architects) -
(“planning, housing”)

Ministry of Housing,
Communities &

Local Government

((: RICS® Building CN Construction Eygliﬁjfgj

News
British Architects

] _
®|THE ARCHITECTS’ JOURNAL - housebuilder

S NATIONAL
BuidingDesian.  LNSIDIE, 283 u :
pome e 2™ HOUSING % GBC futurebuild HOUSING
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Audience influencer entity tagging & cleaning

“Luxury Property” Entity Tagging & Cleaning

X

Che '
Celegraph v

X Balfour Beatty ﬁ;ﬁl";@?d it v

X centreforcities RYA \/ |
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ldentify audience to KW overlap & differentiation

Audience-first Diqgital Strateqy Planner [TEMPLATE] | Semetrical

“New Homes™

“Luxury Property”

"Commercial Property"

"New Homes"

"Luxury
Property"

Overlap

Overlap

Differentiation

1. B2C UK Property Portal

Audience ("beautiful, friends")

Differentiation

Overlap

Differentiation Overlap Differentiation

1. Residential Estate & Letting
Agents (“property, estate”,
“letting, estate agents")

2. Residential Estate Agents
(Specific) ("property, estate")

3. Housing Planning
(Construction, Regeneration,
Infrastructure & Architects)
("planning, housing”, "retail,
architecture”, "housing, social”)

1. B2C UK Property Portal
Audience ("beautiful, friends")

1. Residential Estate & Letting
Agents ("property, estate”,
"letting, estate agents")

2. Residential Estate Agents
(Specific) ("property, estate")

3. Housing Planning
(Construction, Regeneration,
Infrastructure & Architects)
{"planning, housing, retail,
architecture, housing, social”)

1.Luxury Property Niches &
Hotspots ("south, devon”,

“scotland, yacht", "wales,
cardiff")

1. Business & Leadership

1. Housing Planning
Specialists ("businesses, digital”)

(Construction, Regeneration,
Infrastructure & Architects)
("planning, housing”, “retail,
architecture”, "housing, social”)

2. Property Investors (“investor,
2. Rural Agricultural (“rural, properties")

agricultural”)

Overlap

"Commercial
Property”

Overlap

Differentiation

Overlap

Differentiation Overlap Differentiation

1. Commercial Estate Agents,
Brokers, Consultants ("real
estate, commercial”, “retail,
architecture”)

1.Luxury Property Niches &
Hotspots ("south, devon",
"scotland, yacht”, "wales,
cardiff")

1. Business & Leadership
Specialists ("businesses, digital")

2. Housing Planning
(Construction, Regeneration,
Infrastructure & Architects)
("planning, housing”, “retail,
architecture”, "housing, social”)

2. Property Investors (“investor,
2. Rural Agricultural ("ru properties”)
agricultural™)

Differentiation Overlap Differentiation

1. Housing Planning
(Construction, Regeneration,
Infrastructure & Architects)

("planning, housing", “retail,
architecture”, "housing, social”)

1. B2C UK Property Portal
Audience ("beautiful, friends")

1. Commercial Estate Agents,
Brokers, Consultants (“real
estate, commercial”, "retail,
architecture”)

2. Housing Planning
(Construction, Regeneration,
Infrastructure & Architects)
("planning, housing", "retail,
architecture”, "housing, social”)

1.Luxury Property Niches &
Hotspots ("south, devon",
“"scotland, yacht", "wales,
cardiff")

1. Business & Leadership
Specialists ("businesses,
digital”)

. 2. Property Investors
2. Rural Agricultural ("rural, investor, properties™)

agricuttural”)



https://docs.google.com/spreadsheets/d/1qfDfFX0Xv6i7ml8HhEzwnxJs79tn8xOySfqpcsit_Fo/copy

Semetrical

Keyword intelligence process

Keyword
Targeting
Strategy

SEO Content Plan

Keyword Clustering

Featured Snippet
Optimisation




Keyword Targeting Strategy

Audience Influencer Entity Analysis

Social Listening on Top 1-5%
of Influencer Entities

Content Analysis on
Audiences’ Influencer
Entities

Implement SEO Topical
Modelling Content Plan
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PULSARO

Social listening on top 1-5% of entities

Influencer Entity Twitter A Audi Seg Keyword-level Segment | Affinity Score

RICS https: /ftwitter.com/RICSn{ "planning, housing" New Homes 38.65
Building News https: /ftwitter.com/Buildir] "planning, housing" New Homes 42.63
Construction News https: /twitter.com/CNpluf "planning, housing" New Homes 40.2
Royal Institute of Architects |https:/twitter.com/RIBA |"planning, housing" New Homes 39.7
Ministry of Housing https:/ftwitter.com/mhclg [ "planning, housing" New Homes 29.29
Construction Index https: /ftwitter.com/TCInd{ "planning, housing" New Homes 337
The Architects' Journal https: /ftwitter.com/Archit{ "planning, housing" New Homes 36.26
Construction Enquirer https: //twitter.com/Consti| "planning, housing" New Homes 29.63
housebuilder "planning, housing" New Homes 2261
Building Design. "planning, housing" New Homes 28.35
Inside Housing Y 1| "planning, housing" New Homes 27.2
UK Green Building Council | https://twitter.com/UKGBY{ "planning, housing" New Homes 26.63
futurebuild https: /ftwitter.com/Future| "planning, housing" New Homes 25.39
National Housing Federation | https: /twitter.com/natfed| "planning, housing” New Homes 2196
Telegraph Property httos: /ftwitter.com/TelePr| "property, estate" New Homes / Luxury Propel 62.31
Estate Agent Today https: //twitter.com/EATod| "property, estate" New Homes / Luxury Prope 55.57
Property Wire https: /ftwitter.com/Propey "property, estate" New Homes / Luxury Propel 54.56
Times Property https: /ftwitter.com/Times| "property, estate" New Homes / Luxury Prope 53.78
Property Week httos: //twitter.com/Proper| "property, estate" New Homes / Luxury Prope 52.19
Estates Gazette https: //twitter.com/Estate| "property, estate" New Homes / Luxury Prope 51.69
@propertytalk https: /ftwitter.com/Propey "property, estate" New Homes / Luxury Propei 49.66
Estate Agent Network https:/twitter.com/EAUKI "property, estate" New Homes / Luxury Prope 48.9
Homes & Property https: /twitter. com/Homed "property, estate” New Homes / Luxury Prope 48.86
The Negotiator https: /ftwitter.com/TheNd "property, estate" New Homes / Luxury Prope 46.63
WhatHouse? https:/twitter.com/What | "property, estate" New Homes / Luxury Propei 33.82
Vanessa Warwick https: /ftwitter.com/4_Wal| "property, estate" New Homes / Luxury Prope 33.32
PropertylndustryEye http: "tvultter.com!Prooﬁ "property, estate” New Homes / Luxury Prope 30.26
Property Matters https: /ftwitter. com"F‘voo% "property, estate” New Homes / Luxury Prope 29.35
Anne Ashworth https://twitter.com/AnneA "property, estate" New Homes / Luxury Prope 32.75

Housing Planning (Construction, Regeneration, Infrastructure & Architects) -

¥ Twitter

User Handles ®

f

*Planning, Housing® ("New Homes" Search Audience)

hitps:/twitter.com/FuturebuildNow

Futurebuild

buildNow)

Create your Twitter audience panel by choosing any of the options below

Analysis

You can choose to track a single handle (s) or to track the followers o following of the handle (s).

Bringing the industry together to explore the latest thinking and debate the biggest
issues facing the built environment. Futurebuild 2-4 March 2021.

& hittps: /1t coMIZKLWSX

3k« Following 34k Follower 15k Tweets

Foree m

Twitter profile
RICSnews

Twitter profile.
mhclg

Twitter profile.
housebuidemag

Twitter profile
natfednews

X Twitter profile X
BuildingNews

x Twitter profile x
TCindex

x Twitter profile x
BDonline

Twitter profile
CNpius.

Tuitter profile
AvchitectsJmal

Twitter profile
insidehousing

Twiitter profile %
RIBA

Twitter profile x
ConstructionEng

Twitter profile x
UKGBC
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Ly Property Seekers - (Luxuy Propety” See...

v Auews Kewods Hattags Topes Conleol St
P | e ks W B @ © v
opery a1 wrTPmey

five of the best homes on the
market that are located in
world-renowned nature
conservation areas
https://t.co/jXsK9HJe01

P e

Residenia Esate Agents - “propery, estat

3

Moo Kepuords  Hasnogs Topcs Content Stes

P | o s Websies [ B @ ® »

#FromTheArchive just year
ago #Midlands agency
andrew grant said that shop ~ of

-

five homes for sale with
beautiful fall colours
https://t.co/SjulycPRu8

Locatons

p—

back to work - from home two
furishing styles to enliven
and personalise the home

office

https://t.co/bYITzPGWOq

Wgncers  Locatons  Dashboaros
B S R e———

rip sir terence conran have
lived my life in constant state

windows were no longer
needed and an agency's
website #Google and review...  industry .

think that's

true for many people who
build career in creative
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e
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PULSARO
Social listening on top 1-5% of entities

¥ sepor, 2020

| Commercial Property Agents - retal, architectre... € @ = 7 Sep 07, 2020 5 00— Sep 22, 2020
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SUSTAINABILITY:

for responding I've read your
Q&A on ews certification the
pi insurance issue should
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Content ideation for keyword audiences

“Luxury Property” keyword segment audience report content ideation:

Themes:

Wellness

Prestigious events
Specialism

Narrative & history
Exclusivity

Arts, culture and heritage
Technology

Law

Title Ideas:
The Emerging Technologies for Luxury Properties
What Can Improve Your Mental Health at Home?
A Guide To Selecting Art For Your Home

The Top 5 Eco-friendly Penthouses in London

:;:‘mas m‘";a;’imb o ho they sty - John D Wood & Co. @johndwoodandco - Jul 12 v
Berabis by ermbas AR IS i - Great reads on comfy sofas, long luxurious baths and breakfast spots to

dream about — this week rties are channelling chill-out. Click to check

¢ clubs staying connected in lockdown?
leadi mbers clubs to share their
members in challenging

Teknion @teknion - May 5 v
The palette for Bow Tie is inspired by the paintings of Hilma af Kint. The

artist's “Paintings for the Temple’—radical when created between 1906 and LKINTERIORS @DesignersLK - Apr & Periodlivinghag @PericdivingMex - Alig 1 =
1915—incorporate spiritual and scientific concepts expressed in abstract Wenderful Wednesdsy! LK are always here to inspire you sbout what you Originally built in the 12th century, this Grade II*isted house in Kent is one
formeand et 6f yellow, ik s javendle an achieve. The vast majoriy of our suppliers are up and running and of the oldest sillstanding in the region The Osbornes have breathed new
e schemes and sampling can all be done remotely. We never put obstacles in life into this home through their loving restoration buftly/2E52G0
pire

the way we just work round ther

Lo '

Luxury Living

EVERYTHING IS POSSIBLE WITH LK
INTERIORS

FT FT Property @ Gftproperty - Aug 11 v
Tech essentials for the modern kitchen

D Decoretamtional @Decorein e 26

LK INTERIORS @DesignersLK - Apr 28 v
What makes 2 happy. healthy home?

We all need a bit of this i
During Decorex 2019, the Interior Design Business Podicast was joined by recharge. What's yours?
Interior biophilla,colour and

ight now. A space to unwind and
lax #unwind #inspiration

the impact this has on your wellbeing.

Listen here > ouly)

S -

h to lend a helping hand in the kitchen
le remotely to make the perfect brew while a robot cleans up

Tran q‘uﬁi ty -
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Content ideation for keyword audiences

inned Tweet

“New Homes” keyword segment audience report content ideation:

Themes:

Sustainability (Environment Agency)
Politics (UK Prime Minister)

Business & Leadership (Peter Jones)
Design & Architecture (Building Design)
Insurance & Risk (Just Landlords)
Property Investment

Title Ideas:

How has COVID-19 Reshaped Property Development Investment?

How Might Gen Z Reshape ‘Real Estate’ in the Next 30 Years?

Scotland vs. England: Planned New Homes Comparison (Table)
Where are the ‘greenest’ new homes across the UK? (Data Visualisation)

Circular Economy in Construction: How Many Materials Are Being Reused per New

Home?

UK Green Building Council @UKGEC - Jul 28 v
#ac Consultation now lve!

UKGEBC has launched 3 consultation to canvas views of
#construction professionals on a definition of #SocialValue for the

#Bu

perty and

nvironment.

Have your say and respond here: ukgbc.org/news/ukgbc-con.
ingS

gSocialValue

#GBC

Consultation now live %

for social value in the built

Have your say on the deﬁnmond\

environment

®

EG @EstatesGazette - Th
Asset manager Schroders has increased its stake in serviced office operator
IWG, citing potential for the company to find "attractively priced deals as
‘competitors struggle” in the wake of the Covid-19 pandemic

Schroders lifts IWG stake | EG News
Asset manager sees serviced office operator taking advantage of M&A

& egicouk
Building Design ©80crine - Aug 14 ”
.“.de Six diverse’ firms shortlisted for Croydon infill scheme | Design competition

Chariable Trust(reporting by Jim Dunton)

ted for Croydo

housebuilder @housebuildermag - Aug 6
The government publishes Planning for the future, its white paper promising
the most significant reforms to housing policy in decades”, house-
builder.co.uk

Futurebuild @Futurebu

Will the #circulareconomy ever be the norm in #construction? We think so!

ildNow - Aug 14

Take a look at this article from @raconteur to discover why experts believe
that the right mindset i the best way to transform our industry

Circular economy in construction: s it actually realistic?
Building sustainably is critical for the future, but with a fixed mindset and
high costs will the circular economy in construction ever really happen?
& raconteur.net

i
g

EG @Estat
Hong Kong-based Tenacity has unveiled updated plans
Street in the #city. Via @DransfieldL #london #develop

Tenacity reveals revised City tower plans | EG News
Project will provide around 600,000 sq ft of office and retail space
& egicouk

I reshape rea estate | EG News
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SEO pillar pages

“New homes for sale”

OnTheMarket

homes for sale

“The simple way to search for new homes, flats & developments for sale
it

sale New homes

d

Min price (£) Max price (£)

How much is your home worth? @

Search for your new home with OnTheMarket

Search thousands of new homes for sale from the UK's leading developers and independent estate agents. With
exclusive access to certain properties before any other portal, OnTheMarket ensures you are the first to know
about the new flats and new build property developments for sale which match your requirements when you set
up a property alert.

OnTheMarket's extensive advice section will put your mind at ease when you are looking to buy new build homes,
Our in-depth guides and checklists will help you make the right decision when it comes to buying your next
property.

“Penthouses london”

Location Min price Max price Fiters

Q Central London © [+om v Any v Ay v @selected v

Showing 1-24 of 154 results - Penthouses for sale in Central London (o re;

=

@) Show online viewings first

Mostrecent v Added anytime

3 bedroom penthouse for sale - |Pont Street

O spotiight property

Red brick period building Beautiful natural light throughout Direct lft _,

access

Marketed by [INHOUS-London|. &, 02036419534 [ Contact agent

1 bedroom penthouse for sale - [The jam Factory, 27 Green Walk, London, S
An exceptional penthouse apartment set on the sixth floor (top-level) of the

award-winning Jam Factory development in SE1. Boasting floor-to-ceiling, dual
aspect glass windows, this apartment offers fabulous far reaching views

towards The Shard, City of London and Canary Wharf. A former.
Recently added
Marketed by [Stiriing Adkroyd - London Bridge] . %, 020 8033 7447 7 Contact agent]

“Commercial property to buy”

OnTheMarket

Commercial properties for
4, sale

)

The snmgﬁe‘ BY/to search l({UK €ommercial propety for sale
iy N 4

For sale

Min size (sq ft) Max size (sq ft)

Search at OnTheMarket.com for commercial property for sale across the UK. You can find a wide range of
properties from shops, pubs, hotels, cafes, bars and restaurants to offices and developments.

To be first to see newly added properties which match your search requirements, set up an alert and you'll receive
relevant details directly in your inbox.

OnTheMarket's specifically designed search filters are designed to help you to find the right property quickly by
allowing you to search within a certain size range and by property type



New Homes SEO Hub

https://www.onthemarket.c

om/new-homes/

How has COVID-19 Reshaped
Property Development
Investment?

Circular Economy in
Construction: How Many
Materials Are Being Reused per
New Home?

How Might Gen Z Reshape
‘Real Estate’ in the Next 30
Years?

Where are the ‘greenest’ new
homes across the UK?

How Do New Homes Compare
To Older Homes for
Sustainability?

Scotland vs. England:
Planned New Homes
Comparison (Table)

~

(&

~

Keyword intelligence:
“new homes”

)

Audience intelligence:

Residential Estate &
Letting Agents

Housing Planning
(Construction,
Regeneration,

Infrastructure &
Architects)

B2C UK Property
Portal Audience

(& )



https://www.onthemarket.com/new-homes/
https://www.onthemarket.com/new-homes/
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SEO content plan

Pain Point Key

Property Portal e Sustainability

Content Matrix sy Audience-first Digital Strategy Planner [TEMPLATE] | Semetrical
=

CATEGOR' FORMAT TITLE SUGGESTION KEYWORDS AUDIENCE LINK) COMPETITOR / EXAMPLE COMPETITOR / EXAMPLE URL 3
Blog Post / How has COVID-19 Reshaped Property p - Residential Estate & "
pS. /new- s/
Property Investment Webpage Development Investment? New Homes' Letting Agents https://www onthemarket. com/new-home:
s inability Blog Post / How Might Gen Z Reshape ‘Real Estate’ in the Next "New Homes" Residential Esvta_te GG DRl e o]
‘Webpage 30 Years? Agents (Specific) B
Housing Planning
How Do New Homes Compare To Older Homes for {Construction,
Sustainability Video P "New Homes" Regeneration, https:/iwww.onthemarket.com/new-homes/
Sustainability?
Infrastructure &
Architects)
5 Blog Post/ N " " Luxury Property https:www.onthemarket com/for-sale/penth
Arts, culture and heritage Webpage A Guide To Selecting Art For Your Home 'Luxury Property' Niches & Hotspots ot
oy . Blog Post / . . . " Residential Estate | https:/www.onthemarket com/for-sale/penth
Exclusivity + Sustainability Webpage The Top 5 Eco-friendly Penthouses in London 'Luxury Property’ Agents (Specific) ok
Housing Planning
. . . . (Construction, P
i . " " 3 S fiww! ¥ Jfor-si
Presentation Technological :Jtofla Tthme:%mg Technologies Luxury Property Regeneration, https:fiwww.onthemarket.com/for-sale/penth
or Luxury Properties o e ousefuk/
Architects)
Blog Post/ Cammerclal Ectate httos:fwww .onthemarket.com/to-rent/comm
Audience Pain Point / Interest Topic o9 Content Page Title "Commercial Property" Agents, Brokers & =
Webpage ercial/
Consultants
Housing Planning
{onstiuction; httos:www.onthemarket.com/to-rent/comm
Video Content Page Title "Commercial Property" Regeneration, o = eicial
Infrastructure & e
Architects)
Blog Post / Commerclal Estate httos:ffiwww.onthemarket.com/to-rent/comm
Audience Pain Point / Interest Topic Content Page Title "Commercial Property" Agents, Brokers & .
Webpage Constltarits ercial/



https://docs.google.com/spreadsheets/d/1qfDfFX0Xv6i7ml8HhEzwnxJs79tn8xOySfqpcsit_Fo/copy
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Keyword intelligence process

Use Research To
Formulate SEO
Strategy

Competitor SEO
Authority Gap

E-A-T Signals &
Google’s SQERG

Prioritise SEO Resource




Use Research To Formulate SEO

Strategy

Audience-first Strategy
Development

On-going Content Topic
Analysis per Keyword-level
‘Search Audience’

Digital PR to Target
Influencers per Keyword-
level ‘ Search Audience’

Regular Updating of
Keyword & Audience
Intelligence Research




How do | coordinate an
audience-first SEO
strategy?
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How do | coordinate an audience—first SEO

St rategy? Audience-first Digital Strateqgy Planner [TEMPLATE] | Semetrical

Property Portal e

Multi-segment Audience Matrix

Key

Keyword Overlap)

Pain Point/ Area of
Interest 1

Pain Point/ Area of
Interest 2

Pain Point/ Area of
Interest 3

Pain Point/ Area of
Interest 4

Pain Point/ Area of
Interest 5



https://docs.google.com/spreadsheets/d/1qfDfFX0Xv6i7ml8HhEzwnxJs79tn8xOySfqpcsit_Fo/copy

What do | need to start
formulating an
audience-first SEO
strategy?
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Go gle i Keyword Tool ©* searchmetrics
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ANY QUESTIONS?

GET IN TOUCH

https://www.semetrical.com/contact-us/

Get in touch if you have
any questions, comments

or feedback.

Call Us:

020 3198 9963

Email Us:

rh@semetrical.com

Follow Us:

Facebook.com/semetrical

twitter.com/semetrical



https://www.semetrical.com/contact-us/

