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Award Winning Experience
Semetrical

● 2020: Best Small Biddable Agency (UK)

● Best Content Marketing Campaign (Europe)

● 2019:    Best Small SEO Agency (UK)

●    Best Use of Search Marketing in B2B (Europe)

● 2017:    Best Small SEO Agency (Europe)

●     Best PPC Campaign (Europe) Listener



Topics of discovery
Semetrical

Listener

1. What are the benefits of an audience-first SEO strategy?

2. How do I integrate keyword intelligence and audience intelligence research to formulate an 

audience-first SEO strategy?

3. How do I optimise towards an audience-first SEO strategy to improve performance?

4. How do I coordinate an audience-first SEO strategy?

5. What do I need to start formulating an audience-first SEO strategy?



SEO Strategy Survey Results
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How do you integrate social media data to 
improve your SEO performance?
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How do you integrate social media data to 
improve your SEO performance?

Semetrical

Listener



Search engine & social media behavioural data
Semetrical 



UK property industry example
Semetrical 

Common KW Structure: {X bed} house / flat / 
apartment / property {X location}

Additional High Priority KW Segments (‘SEO 
Competition’ will vary):

● New Homes (e.g. “new build homes in 
london” 1,300 avg. m/s)

● Luxury & High End Properties (e.g. “luxury 
apartments london” 1,600 avg. m/s)

● Commercial Properties (e.g. “commercial 
property for sale london” 1,300 avg. m/s)



What are the benefits of 
an audience-first SEO 

strategy?



Benefits of integrating KW & audience intelligence
Semetrical 

01.

02.

03.

Understand keyword-level ‘search audiences’ by gathering behavioural insights using 

social consumer segmentation data from audience intelligence research

Enhanced keyword-level content strategy and SEO topical modelling informed by 

integrating keyword intelligence and audience intelligence insights 

Prospect hyper-relevant influencers and link opportunities at scale efficiently per niche 

search audience within a keyword segment 



What does keyword intelligence provide?
Semetrical 

01.

02.

03.

A process for identifying relevant, high value keywords

How to develop keyword strategies for SEO visibility across the sales funnel

Prioritising your SEO strategy to increase organic visibility based on competitor insights



What does audience intelligence provide?
Semetrical 

01.

02.

03.

Analysing social consumer segments which are derived from a larger subset of the 

market outside that of your brand’s customer base

Provides richer, more relevant audience insights based on behaviours and interests

Tailor strategies to their interests and increase likelihood of achieving KPIs 



Google’s algorithms for relevance
Semetrical 

Keyword Research

Google algorithm 
determines 
authority & 

relevance to rank 
websites

SEO Gap Analysis

Audience 
intelligence on 

“SEO competitor” 
entities’ social 

profiles

Identify social 
consumer 

segments for 
keyword-level 

‘search audience’

Keyword Intelligence (Tech: Google Ads, 
SEMRush, GetSTAT)

Identify relevant 
and authoritative 
“SEO competitor” 

entities for 
keyword segment

Profile Attributes 
Report: 

Interconnected 
social profile 

analysis on user 
behaviour & 

interests

Audience Intelligence (Tech: Audiense, 
SparkToro, Helexia)

E.G. “Luxury 
Property”

www.christiesrealest
ate.com > 

@ChristiesHomes

Integration

http://www.christiesrealestate.com/
http://www.christiesrealestate.com/
https://twitter.com/ChristiesHomes


How do I integrate 
keyword intelligence and 

audience intelligence 
research?



UK property industry example
Semetrical 



UK property portals - audience report
Semetrical 

Uploading UK property portals into an 
audience intelligence report provides 
some insights 

The audience segments are not defined at 
granular level as it’s too broad

“Beautiful, friends” is core B2C property 
searcher audience segment

“Fashion, home” is an audience segment 
tailored to property enthusiasts

“Writer, views” is a political, 
opinion-former audience segment.



So what do I do next?
Semetrical 

This doesn’t give us the granular audience insights to help us formulate 
content strategies, digital PR campaigns or prospect link opportunities 
at a keyword-level (e.g. Luxury property, New homes, Commercial 
property)…

We need to undertake keyword intelligence first 
to identify which social profiles to analyse per 
keyword segment!



Keyword intelligence process
Semetrical 



Audience intelligence process
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Keyword identification
Semetrical 



Keyword segmentation
Semetrical 



Keyword cleaning
Semetrical 



Keyword intelligence process
Semetrical 



Audience intelligence process
Semetrical 



Competitor SEO gap analysis
Semetrical 



Use ‘SEO competitors’ to inform your audience 
intelligence research

Semetrical 

SEO Competitors Count of Keyword

Savills 184

Prime Location 142

Knight Frank 142

OnTheMarket.com 132

Rightmove 124

Sothebyrealty 118

Christies Real Estate 112

Luxury Estate 110

News Now 92

Trovit (Homes) 88

Beauchamp 69

UK Land & Farms 69

Mitula 58

Fine and Country 51

Zoopla 47

Luxury Portfolio 45

Luxury Property 45

James Edition 44

Mansion Global 42

Octagon 27

http://onthemarket.com/


“Luxury Property” SEO competitors
Semetrical



Avoid diluting your audience intelligence
Semetrical

Make sure that you have refined your SEO competitors to those which are hyper-relevant to the 
keyword topic

Google results will often include websites which can dilute your audience intelligence report 

These are often major ecommerce websites or large media brands with only one Twitter profile despite 
various areas of specialism or product range

E.g. for “Luxury properties” 

Rightmove (too broad an audience) Savills (High end & Luxury specific) 
Zoopla (too broad an audience) Knight Frank (High end & Luxury specific) 
OnTheMarket.com (too broad an audience) Christies Real Estate (High end & Luxury specific) 



UK “Luxury Property” - creating audience report
Semetrical 



UK “Luxury Property” - audience report
Semetrical 



Identify niche audiences per keyword segment
Semetrical 

“Luxury Property” keyword segment audience report



Audiense and influencer entity “affinity scores”
Semetrical 



Keyword-level ‘search audiences’
Semetrical 

“Luxury Property” - Niche Luxury Property Seekers ‘search audience’ 
(“south, devon”, “scotland, yacht”, “wales, cardiff”)



Keyword-level ‘search audiences’
Semetrical 

“Luxury Property” - Niche Luxury Property Seekers (“south, devon”, 
“scotland, yacht”, “wales, cardiff”)



Keyword-level ‘search audiences’
Semetrical 

“Luxury Property” & “New Homes” - Residential Estate & Letting Agents - (“property, estate”)



Keyword-level ‘search audiences’
Semetrical 

“New Homes” - Housing Planning (Construction, Regeneration, Infrastructure & Architects) - 
(“planning, housing”)



Audience influencer entity tagging & cleaning
Semetrical 

“Luxury Property” Entity Tagging & Cleaning



Identify audience to KW overlap & differentiation
Semetrical 

Audience-first Digital Strategy Planner [TEMPLATE] | Semetrical

https://docs.google.com/spreadsheets/d/1qfDfFX0Xv6i7ml8HhEzwnxJs79tn8xOySfqpcsit_Fo/copy


Keyword intelligence process
Semetrical 



Keyword intelligence process
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Social listening on top 1-5% of entities 
Semetrical 



Social listening on top 1-5% of entities 
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Pulsar Communities
Semetrical 



Content ideation for keyword audiences
Semetrical 

“Luxury Property” keyword segment audience report content ideation:

Themes:

● Wellness
● Prestigious events
● Specialism
● Narrative & history
● Exclusivity
● Arts, culture and heritage
● Technology
● Law

Title Ideas:

● The Emerging Technologies for Luxury Properties

● What Can Improve Your Mental Health at Home?

● A Guide To Selecting Art For Your Home

● The Top 5 Eco-friendly Penthouses in London



Content ideation for keyword audiences
Semetrical 

“New Homes” keyword segment audience report content ideation:

Themes:

● Sustainability (Environment Agency)
● Politics (UK Prime Minister)
● Business & Leadership (Peter Jones)
● Design & Architecture (Building Design)
● Insurance & Risk (Just Landlords)
● Property Investment

Title Ideas:

● How has COVID-19 Reshaped Property Development Investment?

● How Might Gen Z Reshape ‘Real Estate’ in the Next 30 Years?

● Scotland vs. England: Planned New Homes Comparison (Table)

● Where are the ‘greenest’ new homes across the UK? (Data Visualisation)

● Circular Economy in Construction: How Many Materials Are Being Reused per New 
Home?



SEO pillar pages
Semetrical 

“New homes for sale” “Penthouses london” “Commercial property to buy”



SEO topical modelling
Semetrical 

New Homes SEO Hub 
Page 

https://www.onthemarket.c
om/new-homes/ 

How Might Gen Z Reshape 
‘Real Estate’ in the Next 30 

Years?

Where are the ‘greenest’ new 
homes across the UK?

Scotland vs. England: 
Planned New Homes 
Comparison (Table)

How Do New Homes Compare 
To Older Homes for 

Sustainability?

How has COVID-19 Reshaped 
Property Development 

Investment?

Circular Economy in 
Construction: How Many 

Materials Are Being Reused per 
New Home?

Keyword intelligence:
“new homes”

Audience intelligence:

Residential Estate & 
Letting Agents

Housing Planning 
(Construction, 
Regeneration, 

Infrastructure & 
Architects) 

 B2C UK Property 
Portal Audience

https://www.onthemarket.com/new-homes/
https://www.onthemarket.com/new-homes/


SEO content plan
Semetrical 

Audience-first Digital Strategy Planner [TEMPLATE] | Semetrical

https://docs.google.com/spreadsheets/d/1qfDfFX0Xv6i7ml8HhEzwnxJs79tn8xOySfqpcsit_Fo/copy


Keyword intelligence process
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Audience intelligence process
Semetrical 



How do I coordinate an 
audience-first SEO 

strategy?



How do I coordinate an audience-first SEO 
strategy?
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Audience-first Digital Strategy Planner [TEMPLATE] | Semetrical

https://docs.google.com/spreadsheets/d/1qfDfFX0Xv6i7ml8HhEzwnxJs79tn8xOySfqpcsit_Fo/copy


What do I need to start 
formulating an 

audience-first SEO 
strategy?



Technology and tools required 
Semetrical 

Keyword intelligence research:

Audience intelligence & social 
listening research:



In-house or agency support?
Semetrical 

?
In-house Agency



Call Us:
020 3198 9963

Email Us:
rh@semetrical.com

Follow Us:
Facebook.com/semetrical 
twitter.com/semetricalGet in touch if you have 

any questions, comments 

or feedback.

GET IN TOUCH
ANY QUESTIONS?

https://www.semetrical.com/contact-us/

https://www.semetrical.com/contact-us/

