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Improve Your SEO 

to Generate Leads



Overview

• Why invest in organic search?


• The 3 main strategies for organic search in higher education


• Protecting and promoting your brand in Google


• Writing and optimization to improve search rankings
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Making the Case

Why does investing in organic search matter?


1. Prospective students from organic channels are more engaged 
and more likely to convert. 


2. Strong organic results can provide savings on paid campaigns. If 
you can generate traffic from organic search, you don’t have to 
pay for digital advertising.


3. Producing valuable content that ranks in search builds your brand.


4. A strong organic presence builds competitive advantage – it is 
harder and takes time for competitors to replicate.
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4 Categories of Search Terms in Higher Ed
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Includes variation of school 
name.


Brand
Specific program – usually 
includes location.


Program

An article that is topical, but could 
be of interest to a wide audience.


Interest
Specific term, program, article 
that does not contribute to 
recruitment.


$0 Value



The .edu advantage
Google automatically grants websites with a .edu 
domain a high-level of trust and credibility. 


Whereas, .com or .org websites need to build credibility, 
Google endows .edu sites with instant credibility. 


This advantage means that schools can more rapidly 
see results from organic search optimization efforts.

ORGANIC SEARCH OHO INTERACTIVE



Brand:  
Top of Funnel

BRAND OHO INTERACTIVE

PAID AD

WHICH IS BEST LINK?



Brand
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#1 LINK

#2 LINK

BRANDED SEARCHES ARE 
MORE FREQUENT DURING 

TRANSACTION STEPS. 

IS THIS THE BEST PAGE FOR  
A PROSPECT LOOKING TO 

APPLY?

#3 LINK



The goal with branded search 
optimization is to reduce the friction 
points for prospects that are using 
Google to start a transaction or process 
or find specific answers.

INSIGHT
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Program-Based SEO
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4 PAID ADS

#1 ORGANIC PAGE

PROGRAM PAGES

TOP SEO PRIORITY FROM  

A LEAD AND BUDGET 
PERSPECTIVE



Most Common Search Structure / Graduate

ORGANIC SEARCH OHO INTERACTIVE

Location


Miami
Degree


MBA
Modality


Part Time

CONFIRM THAT THESE TERMS ARE  
ALL INCLUDED IN YOUR DEGREE PAGES



Most Common Search Structure / Graduate
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Program-Based SEO
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UNIQUE BACHELOR

DEGREE

AGGREGATOR SITE

OPTIMIZED 
PROGRAM PAGE
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KEYWORD IN

PAGE TITLE URL INCLUDES 

KEYWORD

H1 INCLUES 
KEYWORD



Interest – Content Marketing
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RANKS 5TH FOR “BAIL OUT”

1,900 SEARCHES/MONTH



Program + Content Marketing
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PROGRAM: 
40 KEYWORDS 

$4,145/MONTH

CONTENT MARKETING 
3 ARTICLES


45 KEYWORDS 
$10,500/MONTH



Own the Questions – Write Content to Answer
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COLLEGE FACTUAL.COM

SIMMONS UNIVERSITY

COLLEGE SIMPLY.COM

US NEWS 

US NEWS

SIMMONS UNIVERSITY

COLLEGE SIMPLY.COM

US NEWS

http://collegefactual.com
http://simply.com
http://simply.com


Write Content to Manage Your Reputation
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50% increase in Leads  
from Organic Search

Doubled Organic Traffic

24K to over 64K/month

in 12 months

RELEVANT CAREER TOPIC

KEYWORD IN THE H1

KEYWORD IN THE H2

LINK TO THE PROGRAM.

INTERNAL LINKS AND LANGUAGE ADD VALUE.
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50% increase in Leads  
from Organic Search

Doubled Organic Traffic

24K to over 64K/month

in 12 months



SEO Strategies

• Brand – review pages that are mid-funnel and help answer 
questions about your school that prospects that already know you 
are seeking via search


• Program/Degree – invest in optimizing your program/degree 
pages to reach prospects at all stages of the funnel


• Content marketing – answer questions and write on topics related 
to the degree/programs to reach prospects at the top of the funnel


ORGANIC SEARCH OHO INTERACTIVE



65% of Google searches do not 
result in a click to website.

ZERO CLICK SEARCH
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https://searchengineland.com/zero-click-google-searches-rose-to-nearly-65-in-2020-347115
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Manage your appearance 

on Google properties

Knowledge Panel

Business Profile

College Comparison

Images

Video
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KNOWLEDGE PANEL OHO INTERACTIVE

SOMETHING WRONG? SUBMIT FEEDBACK!

US DEPT OF ED – COLLEGE SCORECARD

EXPLORE RANKING SITE PARTNERSHIPS

UPDATE WIKIPEDIA



There is 1 knowledge panel per 
institution – even if you have multiple 
locations or multiple schools within a 
university.

INSIGHT
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BUSINESS PROFILE OHO INTERACTIVE

IDENTIFY ONE PRIMARY MAP LOCATION, CLAIM BUSINESS 
PROFILE, STANDARDIZE APPROACH TO NAME AND CONTENT 

FOR CONSISTENCY ACROSS LOCATIONS



KNOWLEDGE PANEL FOR MULTIPLE LOCATIONS OHO INTERACTIVE

SCHOOL WITHIN A UNIVERSITY HAS A MY 
BUSINESS PROFILE, NOT A KNOWLEDGE PANEL



Why does this matter?
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IMAGE SEARCH OHO INTERACTIVE

• Choose an optimized image 

file name for every image 

added to the website. 

• Add appropriate captions, 

alt text , and title text with 

targeted keywords. 

• Select the appropriate 

format and size to ensure 

the image quickly loads.

IMAGE SEARCH REPRESENTS 27% OF ALL QUERIES (MOZ)Improve Image Search



OPTIMIZING FOR VIDEO OHO INTERACTIVE

Video

• Insert your keyword naturally in the video title.


• Optimize your video description.


• Tag your video with popular keywords that relate to your topic.


• Categorize your video.



Next Steps

• Monitor your search results – Google, Maps, Images, Video


• Claim your business and knowledge panel profile.


• Update your Wikipedia page.


• Work with Institutional Research and/or Admissions to be aware of changes in 
data before Google publishes it.


• Update your meta descriptions and SEO content for clarity in branded search, 
including webpages, photos, and video.


• Integrate a paid search strategy to compliment your organic content and to 
reach new audiences.


• Practice completion actions or tasks using only Google search; how can you 
improve the experience?
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Writing for Google

WRITING FOR GOOGLE OHO INTERACTIVE

1

2

1. Title Tag: 50 - 60 characters long 
Tip: The title for the page can be different from 
the title that shows up on the page. Be sure to 
include the primary keyword in the title. 

2. Meta Description: 160 - 300 
characters long 
Tip: This description will only show up on a 
search engine results page. Give a good intro 
to the page content and be sure to include the 
primary keyword for the page. 

3. URL: Up to 75 characters long 
Tip: The URL will usually automatically include 
the entire page title. You can edit it so that it is 
shorter but be sure it still includes the primary 
keyword.
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• On the page, don’t forget to:


• Use a unique, singular H1.

• Add appropriate captions, alt text, and title text 

with targeted keywords.

• Copy should be written naturally, but 

comprehensively enough to include some artfully 
placed target keywords, natural synonyms, and 
naturally co-occurring phrases.
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Thank you!

Web + Digital Marketing  
for Higher Education


