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What Is a Heatmap?



“A heatmap uses a 
warm-to-cool color spectrum to 
show you which parts of a page 

receive the most attention."
↗

https://www.crazyegg.com/blog/understanding-using-heatmaps-studies
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Crazyegg Views



Understanding Your 
Audience



Bellevue College



Non-Traditional Students

↗

https://www.oho.com/blog/marketing-and-recruiting-adult-learners-and-non-traditional-students


Key Themes

↗

https://www.oho.com/blog/marketing-and-recruiting-adult-learners-and-non-traditional-students


Reviewing a 
Heatmap



What are we looking for? 



Patterns.



What do users want? What don’t 
they want? What is missing?
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Refresh your memory ↗

https://www.bellevuecollege.edu/


Jot down 
some notes





Where users stopped 
scrolling







Reasons users stop scrolling: 
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 “The illusion of completeness happens when 
the visible content on the screen appears to be 

complete, when in fact more information 
exists outside of the viewable area.” 

↗

https://www.nngroup.com/articles/illusion-of-completeness/


Large hero graphics or video

Distinct horizontal lines

Expansive white space between content elements

Interruptions in the content flow

↗

https://www.nngroup.com/articles/illusion-of-completeness/




❌

🤔

❌

❌

https://emojipedia.org/cross-mark/
https://emojipedia.org/thinking-face/
https://emojipedia.org/cross-mark/
https://emojipedia.org/cross-mark/
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Where users are clicking



Where users are not clicking
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Header



🚩  🤔 

Header

https://emojipedia.org/thinking-face/


🚩  🤔 

Header

https://emojipedia.org/thinking-face/


🤔  

🚩 

Header

https://emojipedia.org/thinking-face/
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https://emojipedia.org/thinking-face/
https://emojipedia.org/check-mark-button/
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Slider
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https://emojipedia.org/check-mark-button/


Chat Sidebar
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https://emojipedia.org/thinking-face/


Calls to Action
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COVID-19 Information
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https://emojipedia.org/thinking-face/


In the News & Resources

🚩 



Footer

🤔  

https://emojipedia.org/thinking-face/
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High Impact (Low 
Effort) Changes



Perfection.



Perfection.Better!
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●
●

Changes to Site Structure



●
●
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On-Page Edits





↗

https://invis.io/FUYUKP55BRY#/432426406_Sample-Wireframe-1x
https://invis.io/FUYUKP55BRY#/432426406_Sample-Wireframe-1x


Risks



Bias



Bias



Enhancing What Exists



Enhancing What Exists



Look for patterns in your data, both macro and 
micro.

Identify and make straightforward changes. 
Identify and investigate longer-term issues.

Validate the changes you’ve made with more data 
(and other methods). 

Rinse and Repeat!


