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knowing who you are
takes you where you want to go



Essentials

1
Leadership Buy-in

2
Institutional Vision

3
Team & Partner Placement
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Ideation
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Application
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Process



Process: Context

Bicentennial

University

Website

Magazine



Discovery: Interviews & Polling

Interviews
& Polling

Lexicon
& Tone→



Discovery: Material Audit



Discovery: Visual Brand Audit



Discovery: Intellectual Anniversary Identities



Discovery: University Anniversary Identities



Discovery: University Anniversary Identities



Discovery: University Anniversary Identities



Discovery: University Design History



Discovery: University Design History



Discovery: University C Logos



Discovery: Non-University C Logos



1916

Discovery: The Breakthrough



Application: The Colgate C



Application: The Bicentennial C



Discovery: University Typeface History



Discovery: University Typeface History



Ideation: Wordmark Typeface



Ideation: Wordmark Typeface



Ideation: Portrait



Application: University Wordmark



Discovery: Maroon Combinations



Discovery: Campus Palette



Ideation: Maroon Combinations



Application: Colgate Color Palette & Proportions



Discovery: Seal History



Ideation: Simplification
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Ideation: Heritage of Craft



Application: Colgate Seal



Application: Visual Identity
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