w 6 MONTHS OF REAL-WORLD RESULTS

POWERED BY FINCH BRANDS

THE BOSTON
BEER COMPANY
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ACTIVITIES

\ ]1% 163 PARTICIPANTS
4 ]U% 150 PARTICIPANTS
* 8-9% 134 PARTICIPANTS

LAUNCHED \ 83% 125 PARTICIPANTS
= 1,500 nationally representative community participants
A living across the U.S. including cultural hotspots located
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=1,000 SURVEY COMPLETES

in CA, FL, NY, and TX

Informed and advanced advertisements

Guided packaging and POS creative

% Brought voice of the customer
into major brand pivots
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Community delivered
a savings of over 66%
versus traditional
research methods



